


GIANT 

COLORTONE 
slide girly 

The Colortone Slide can be used for both 

the presentation of the trailer and the intro¬ 

duction of the feature. A vivid color touch 

all its own, or fits in nicely with other spe¬ 

cial effects on your screen. Write for free 

catalog of Colortone effects. Address all 

inquiries and orders direct to: NATIONAL 

STUDIOS, INC., 226 West 56th Street, 

New York City. The Colortone Slide on 

“Kid Millions’’ is No. N-934. 

STREAMER 
At right is shown an attractive 

and valuable window streamer 

for your ice-cream tie-up in spots 

where the Borden company is not 

represented, or to assist you in 

your Borden tie-ups. The dealer 

name, like the theatre imprint, 

can be changed to fit your re¬ 

quirements. It is about 9" x 1 5", 

and can also be used as a little 

poster for the side of milk and 

ice-cream delivery trucks and 

wagons. 

X 5”—Colored positive only 

Set (Pos. & Neg.) . 

X 4"—Colored positive only 

Set (Pos. & Neg.) 

MILK and ICE CREAM 
is the world’s best! 

bAMUEl GOIDWYN'! 

KID MUUONi 
BORDEN represenl-atives have been 

instructed to work with you in the 

distribution of free ice-cream 

samples—how about YOUR own 

ice-cream dealer? 

Theatre 

Order direct from ECONOMY NOVELTY & PRINTING 

COMPANY, 239 West 39th Street, New York City. Price, with 

imprint complete per instructions: 50—$2.00; 100—3.00; 250 

—5.00; 500—8.50; 1000—15.00. 

SPECIAL Borden window streamers 
Borden’s is going after that ice-cream tie- 

up in a big way. Here are roughs of their 

special two-color window streamers playing 

up the sundae and soda angles. Nice little 

broadsides free to Borden dealers; worth 

copying for other company contacts. 

WE WANT cantor's 



yij/icmid la tk 

■cream fantasy sets stage 
colossal EXPLOITATION 

ICE CREAM, no longer merely a summer delicacy, but a favored 

all-year-round food and dainty—gets the biggest boost ever given a 

product in pictures in the all-color ice-cream fantasy comprising the 

smash conclusion of “Kid Millions.’’ 

Since most companies making and distributing ice-cream are^ 

allied with dairy products, particularly milk, here’s a tie-up that 

ought to cover the town anywhere, retailers, distributors and manu¬ 

facturers. 

The mayor might proclaim a health week or 

ice-cream week, to boom business and advance 

the physical condition of everybody. 

Advertisements by the firms interested in ice¬ 

cream can use scenes from the ice-cream sequence, 

or plug the title and commodity along the line of 

“You can’t KID MILLIONS, Borden’s Milk and 

Ice-Cream is the tastiest and purest!’’ 

Other captions which can help you on printed 

heralds, circulars and banners, can play up: “The 

biggest ice-cream soda, or sundae, in town—see 

it in KID MILLIONS at the Rivoli; get one at 

Lidgett’s!’’ 

Chocolate, strawberry and vanilla are three 

flavors played up in the ice-cream sequence. Spe¬ 

cial wrappers for this brick combination can sug¬ 

gest that buyers, “See it made in KID MILLIONS!’’ 

Cherries are shot onto sundaes with a machine- 

gun in the picture. Stores can play up any sun¬ 

dae with a cherry top, as the “Eddie Cantor spe¬ 

cial sundae from KID MILLIONS!’’ 

Special windows can display a frozen block of 

ice-cream, inviting passersby to estimate the 

weight, or length of time it will take to melt. 

Special ice-cream recipes, as made by so-and-so, 

and as used in KID MILLIONS, can be given 

spots on woman’s pages of the press, broadcast 

via radio, given out on souvenir cards bearing a 

likeness of Cantor or one of the picture scenes 

on the reverse side. 

Copyright 1934, United Artists Corporation 

EGYPTIAN color excellent 
for special dansants 

“A Night in a Harem,’’ or “Egyptian Follies,’’ is a good monicker for a special oc¬ 

casion at the dansant. 
Get the ballroom of some leading hotel, some dansant, or some influential social 

organization interested in such a special dance occasion. If there is a cut for worthy 

charity, outstanding orders like the Junior League, will sponsor the event. 

The chance to turn out in sultan and harem garb will appeal to everybody, and 

make a flash not to be forgotten soon in any locality. Doormen, musicians, and attend¬ 

ants can also appear in costumes, ranging from slaves to turbaned dandies. Decora¬ 

tions from curb to dance floor should 

carry out the atmosphere. Shrine social 

orders should find this a “natural. MILLIONS sun<i<, 

kid MILLIONS 
«OOIt WILL DO THE rest! 

yow’ke in A flashing example of en¬ 
thusiasm; this broadside sent 
to all Borden dealers to pep 
up the tie-up! 

Borden’s, one of the nation’s biggest ice-cream and milk 

cerns in the world, and one of the best advertised, is back of 

tie-up to the limit. If Borden is represented in 

your city, work with them on this tie-up from 

every angle. Enough accessories and novelties are 

available, in addition to the standard items, to 

make this the biggest opportunity in your show¬ 

man career. 

If Borden’s does not cover your territory, the 

tie-up is just as big and just as good for the 

leader in your locale. 

Here are some of the things to do: 

Cover every dealer window, every delivery truck 

side with streamers, banners, posters. 

If possible, get the trucks lined up for a 

parade, with a host of kids in tow; the youngsters 

can be paid for with ice-cream samples. See that 

a special theatre float is included, or one from the 

ice-cream company, featuring a giant sundae, 

cone or soda. 

Work with the company to have special wrap¬ 

pers, package and container, as well as bottle 

hangers and imprints, plug the picture with the 

quality of ice-cream and the milk which goes into 

it. 

If your ice-cream radio broadcasts permit, get 

the picture title credited on the air with the 

merchant plug. 

this 

PURE MILK goes hand-in-hand 

with ice-cream contacts 

MPRINT 
5 PACE 

Nine times out of ten, an ice¬ 

cream maker or distributor is allied 

with milk, pure milk. Here’s the 

bottle collar that can be slipped 

over a million early morning broad¬ 

sides at consumers of milk. The 

imprint can play up the importance 

of pure milk and cream that goes into the companies’ product. See that the 

delivery of milk includes a generous distribution of these collars. Order direct 

from ECONOMY NOVELTY & PRINTING COMPANY, 239 West 39th Street, 

New York City. Remittance with order, or C.O.D., these collars with im¬ 

print are priced at: $3.00 for 500; 4.00 for 1000; 3.75 per M for 3000; 

3.50 per M for 5000; 3.25 per M for orders of 10000 or over. 



ENTHUSIASM . . . plenty of it, about 
Cantor’s new picture, booms from the 
comments of the press and trade papers 
everywhere. If you need copy for ads 
or blow-ups, lift it from the comment 
below. 

^AME 

IF 
Eddie Cantor’s 

‘TELL IT TO THE JUDGF”.' 
One Ofi the Best Board 

Games Ever 

For a, 3 or 4 Playort 

‘V Back Scat Drivera” 

FOR SALE HERE 
ASK TO SEE ITI 

STANDEE 
Here’s an attractive little window 

standee, 36 inches high by 20" wide, 
done in halftone portrait style on sub¬ 
stantial matboard backing. Notice the 
convenient panel for the insertion of 
theatre or dealer copy, or scenes. Order 
direct from AMERICAN DISPLAY 
CORP., 475 Tenth Avenue, New York 
City, remittance with order, or C.O.D. 
Prices: quantities of 25 — 50c each; 
quantities of 20 — 60c each; quantities 
of 15 — 65c each; quantities of 10 
— 75c each. 
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PARTY fad has 
comic for star 

Eddie Cantor is the star of a popular party 

game, which can be played by two, three or 

four people, called “Tell It To the Judge.” It 

is amusing, appeals to the intelligent, has a 

special pull for motorists constituting about 

four-fifths the American population, and is 

beautifully accoutred. Stores handling books 

and games should make a window or counter 

display of this game, combining with stills, 

lobby cards and posters. 

If you have difficulty locating the right store 

for this contact, write Parker Brothers, Salem, 

Massachusetts. This company has produced a 

special advertising card for windows and 

counters, as illustrated. 
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typewriters 
SOLD RENTED REPAIRED EXCHANGED 

If it’s big enough for Broadway, it 

ought to be big enough for you. Here’s 

a typewriter window jammed with 

star-head plaques of Cantor, stills and 

colored lobby cards. The store said the 

layout stopped more people than their 

window has commanded in months. 

And when they stop to read your dis¬ 

plays, you’ve made potential cus¬ 

tomers. Show it to your A-1 type¬ 

writer store at that A-1 location! 



READ BACKS for contest 
by news page readers 

Three in a row! 

Can you identify them, reading from laft 

to riot? 

If the bumps on your head make you a good 

reader of bumps on other people’s heads, you’re 

in for a nice little reward. 

All you have to do is write down three 

names, listing with pen and ink, or typewriter, 

down your page, the identities of these three 

people whose very names are enough to con¬ 

jure gales of merriment. 

We can’t tell you what the awards will be 

right now. That would give away the identity 

of this mysterious looking trio. 

It might be guest admissions to a swell 

show; it might be items of merchandise from 

Chicago’s leading stores; who knows, maybe 

some cash awards, too? 

But you’ve heard these people in radio broad¬ 

casts many times, and laughed at them. They’re 

going to be in one of the season’s biggest 

shows, soon to be seen in Chicago. 

So get busy now. Write down the first and 

last names of these three people. Mail them 

with your name and address, to the “Mystery 

Three’’ Editor, The Chicago News. All entries 

must be in by Tuesday midnight. Send as many 

as you like. Employees of The News and their 

relatives, and theatrical employees may not 

compete. 

Both on Two-Column Mat I\o. 11 

Mat .10 Cut .40 

Here is a two column mat giving you two two- 

column scenes from “Kid Millions.’’ Either or 

both can be effectively used for illustration of a 

feature story. Better still, they make an excellent 

newspage contest. 

The specimen stories accompanying them are ex¬ 

amples of how an “identify them from the back’’ 

contest can be presented, the first as the problem 

piece, the second as the revelation with the pub¬ 

lished list of winners. 

BLUE MOON hosiery tie-up in great 
coast -to-CO ast coverage 

Blue Moon Hosiery, headquarters at 

347 Fifth Avenue, New York City, manu¬ 

facture, distribute and nationally adver¬ 

tise “America’s Most Beautiful Hosiery’’ 

for women. 

There is a livewire sales and promotion 

organization representing this stocking, 

and the trademark and quality of their 

product is known the world over. 

“Once in a Blue Moon,’’ comes a pic¬ 

ture as big and rich in entertainment as 

“Kid Millions.’’ The Coldwyn Girls, two 

of whom have been photographed close- 

up with Blue Moon Stockings on, are the 

last word in “O-K’s” for Blue Moon 

Hosiery. 

All of which is to say that every deal¬ 

er in your town handling Blue Moon 

Hosiery, ought to have window displays 

tying up “Kid Millions’’ with this fem¬ 

inine necessity, and a quantity of special 

novelties, or circulars, for counter dis¬ 

tribution, wrap-ins, and mailing lists, 

calling attention to the show and the 

stocking. 

Illustrated is a special circular with 

effective imprints to serve this purpose. 

Blue Moon stores have been advised to 

open up for this tie-up. See that all these 

stores, in advance, have a quantity of 

these circulars. Elsewhere you will find 

a kick-up girl novelty folder which can 

be similarly distributed and displayed. 

Circulars as shown, with your theatre 

imprint and playdate and Blue Moon 

boost, should be ordered at once from 

ECONOMY NOVELTY & PRINTING 

COMPANY, 239 West 39th Street, New 

York City. Remittance with order or 

C.O.D. Prices: 1000—$3.00; 5000— 

2.50 per M; 10000—2.25 per M. If 

dealer wants to share in imprint, change 

of imprint will cost $1.00 extra for 

composition charge, for any quantity. 

These district managers and stores have been 

instructed to co-operate with you by Blue Moon 

Hosiery. If you run up against a snag in your ter- 

ritory, ask the representative nearest you in this 

list, for help: 

Mr. Sam Askin, 
Askin Bros., 
Hanover & Redwood Sts., 
Baltimore, Md. 

Mr. Alex Klopper, 
Klopper Bros., Inc., 
413 St. Clair Ave., 
Cleveland, Ohio 

Mr. Gilbert Ades, 
Simon Ades Sons Co., 
631 West Main St., 
Louisville, Ky. 

Mr. J. S. Wilkerson, 
Smi'h McCord Townsend 

D. G. Co. 
Kansas City, Mo. 

Mr. N. M. Wilson, 
Joel Baily Davis Co. 
606 Market Street, 
Philadelphia, Pa. 

Mr. L. G. Smallridge, 
Warren Soule Fairhurst 
Tacoma, Wash. 

; Co., 

Mr. Gus Edelstein Co., 
Gus Edelstein Bros. & Co., 
284—5th Ave., 
New York, N. Y. 

Mr. Joseph Robins, 
I. Shetzer Co., 
142 E. Jefferson Ave., 
Detroit, Mich. 

Fisher & Sang, Inc., 
260 Washington Street, 
Buffalo, N. Y. 

Mr. Jack Simon, 
Schneider, Battinus & 

Simon, Inc., 
323 West Adams St.. 
Chicago, III., 

Mr. C. B. Johnson, 
Richmond Dry Goods Co., 
Richmond, Va. 

Mr. W. I. Smith, Jr., 
W. L. Smith & Co., 
Charleston, W. Va. 

Mr. E. Coate, 
Adam H. Bartel, 
Richmond, Ind. 

Mr. H. D. Clark, 
Sawyer-Barker Co., 
Portland, Me. 

• 
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EDDIE: “And you mean to say you 

get stockings for all your beauti¬ 

ful harem girls at this low cost?” 

SHAH-PSHAW: “Yes, yes, easiest 

thing in the world; been doing it 

for years 

You can’t KID MIL¬ 

LIONS! For street, 

boudoir or stage and 

screen wear, BLUE 

MOON HOSIERY is the 

most economic invest¬ 

ment in beautiful legs 

ever mode. The gor¬ 

geous Goldwyn girls 

featured with EDDIE 

CANTOR in “Kid Mil¬ 

lions”, a United Artists 

release, give the last 

word in professional 

“O-K’s” to America’s 

Most Beautiful Silk 

Stockings. 



EXOTIC pageantry 

for street flashes 

Street ballyhoo for “Kid Millions” presents many opportuni¬ 

ties limited only by what local ordinances will permit. 

A white-horse pageant with proper trappings and costumed 

riders will be good, whether it be a single horse with a chap 

rigged up like Cantor, or a string of white horses including also 

some pretty girl riders in flowing wraps. You have only to look 

at the stills to see how to bedeck your riders in ballooned breeches, 

turbans with crescents atop, lots of flashing colored glass for 

jewels. Saddle blankets can bear your copy. 

There is a possibility that in some cities a camel or two may 

be available. Arrangements may be made with the zoo to use 

these for a brief ballyhoo, with costumed riders. 

A truck or two or three trucks also can be made into an 

effective ballyhoo procession, building up on the beds, poster 

cutouts, a sphinx, pyramids, and surrounded by harem girls. 

Husky darkies might carry about a palanquin festooned with 

banners and streamers, in which a sultan and harem beauty can 

ride about, climbing out to window-shop or visit when the 

darkies are in need of rest. Or four dusky slaves might carry be¬ 

tween them a huge treasure chest, with copy reading: To be 

opened Friday at the Rivoli, this treasure of laughs, thrills and 

stunning girls. 

A matboard mummy or several of them, can be rigged up 

so that only the pantalooned legs show as a man lurches about 

the important thoroughfares. A chap in white pith helmet and 

big-game hunting regalia can carry a huge rifle or sabre about, 

with a dusky attendant shielding him with a big fan; copy— 

“You’ll hunt a long time for a bigger and better show than KID 

MILLIONS!” 

SONGS on Cantor f 

displays 

eature command first position in window 

because of recognized hit reputation 

WHEN MY SHIP COMES IN 
by WAITER DONALDSON 

OKAY TOOTS 
MeUJy DONALDSON 

AN EARFUL OF MUSIC 
by SDS KAHN if WALTER DONALDSON 

arareiiiMM iMmirxTiirEin r 111:. 

YOUR HEAD ON MY SHOULDER 
HAROLD ADAMSON 

Four big hit numbers, songs nationally plugged on the air weeks in advance of your playdate, 

are available for sheet music displays, by all stores handling the releases of the Robbins Music Cor¬ 

poration, 799 Seventh Avenue, New York City. 

Here they are on a cover design that is in itself a smash Cantor ad: “An Earful of Music, 

“When My Ship Comes In,” “Your Head on My Shoulder,” and “Okay, Toots.” Each song sheet 

cover in a distinctive color. They make a flashy window. With stills, lobby cards and posters, 

you can build up knockout displays. 

Song slides, professional copies, all the assistance that you can ask for, will be gladly pro¬ 

vided by Robbins Music representatives the country over. 

Here is a list of district managers who will work with you 

in putting over these hits: 

Bernard Prager, 799 Seventh Avenue, New York City. 

Ben Goldberg, 240 Tremont Street, Boston, Mass. 

Edward J. McCauley, c/o Wurlitzer, 1031 Chestnut 

Street, Philadelphia, Pa. 

Carl West, Tuller Hotel, Detroit, Mich. 

Willie Horowitz, 808 Woods Theatre Building, 54 West 

Randolph Street, Chicago, III. 

John Sandusky, St. Francis Hotel, 9th & Holmes Streets, 

Kansas City, Mo. 

Dick Arnold, Ambassador Hotel, San Francisco, Calif. 

Charles McLaughlin, Chas. Wells Music Company, Den¬ 

ver, Colo. 

Another big favorite of bigtime minstrel days, “Mandy,” 

is revived in new trappings, too, by Cantor. With all its 

new accoutrements and the big minstrel cast featuring it 

for an episode in the picture, “Mandy” is restored to all 

its oldtime glory. It deserves adequate play, too, in your 

song shop windows. Published by Irving Berlin, Inc., 799 

Seventh Avenue, New York City. 
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RECORD ARTIIT 

CANTOR star head 
color plaque 

The star head plaque on Eddie Cantor is so 

naturally shaded and colored from photographic 

likeness that a genuine bas-relief effect is attained. 

Already cutout in circle, mounted on an extra 

heavy disc of compo-board, and heavily glossed 

over to withstand wear and tear and moisture, this 

plaque lends itself to many uses. Can be used as 

hanger, fit into displays for windows or the front, 

and saved for the next Cantor release. Twenty- 

five inches in diameter, they cost $3.75 each. See 

the line of star head plaques at your exchange. 

Radio and phonograph dealers, as well as song shops, 

can profitably tie-up with “Kid Millions,” and should 

go for windows and co-op ads. 

“You Can’t Kid Millions—Millions of Satisfied Users 

Know That RCA Victor Means Perfection in Home 

Radio Reception,” is one caption utilizing the title. 

Another angle can be that of boosting the Eddie 

Cantor picture and radio hour mutually. “Hear Eddie 

Cantor’s radio hour big and real as life, with a Philco— 

see him at his biggest and best in “KID MILLIONS!” 

The songs can be listed in a radio and phonograph or 

record display. “Enjoy these hit songs from KID MIL¬ 

LIONS, hear them as the master voices sing them, with 

a Brunswick!” ^ 1 

Stills should be used with posters in windows, stress-' 

ing the picture title, theatre and play date. Stills and 

mats will be of great help in making up special ads. 

Below is the adaptation made to a smash four- 

column ad by VIM, New York’s biggest radio merchan¬ 

dise advertiser. The ad ran much deeper; only the top 

half is shown to illustrate how any scene from the pic¬ 

ture ties in with a lead caption like KID MILLIONS! 

aHTOR jinqiheHitJonqs | 
SAMUEL GOUOWYN PRODUCTION 

iDiy©[ 
Comtdjf 9flt ,r4ccfiilMt(d bif 9ttmioMS 

TITLE clicks for 

radio dealers 

You can’t 

KID MILLIONS’ 
It fakes a real World- 

Wide Radio to give 

real World-Wide reception! 

f^uinmiT 

GET THAT ballyhoo 

record broadside 

FREE \ 
S2‘tHige book full of 
raaio logs. Ask for it 

The ballyhoo record < “Kid Millions”—a wow! 

Cantor’s own voice in two of the songs; punch scenes ampli¬ 

fied, punch copy fired in eloquent salvos; music, gayety, sure to 

arrest the attention of everybody. 

Get it, use in street ballyhoo, from “p.a.” systems set in 

your theatre front, radio, novelties at dansants, and a host of 

other surprising adaptations. 

Puts a world of talent at your command, works for you 

whenever you want it, and the cost is only 75c per record. 

Start it on the job in advance, order it early—from the 

United Artists Home Office, 729 Seventh Avenue, New York City. 

Following are some of the records already available on the 

song hits in “Kid Millions”: 

“AN EARFUL OF MUSIC”: 

Perfect-1 3062—Eddie Cantor. (American Label) 

Melotone-M-1 3 1 83—Eddie Cantor. (American Label) 

Vocalion-281 5—Gene Kardos and his orchestra. 

Brunswick-6995—Ethel Merman with johnny Green and his or¬ 
chestra. 

Brunswick-6989—Anson Weeks and his California Orchestra. 

Columbia-2961-D—Emil Coleman and his orchestra. 

Victor-24740—Rudy Vallee Orchestra. 

Bluebird-B-5663—George Hall Orchestra. 

“WHEN MY SHIP COMES IN”: 

Perfect-1 3063—Eddie Cantor. (American Label) 

Melotone-M-1 3 1 84—Eddie Cantor. (American Label) 

Brunswick-6990—Anson Weeks and his California Orchestra. 

Columbia-2961-D—Emil Coleman and his orchestra. 

Victor-24740—Rudy Vallee Orchestra. 

Bluebird-B-5662—George Hall Orchestra. 

“YOUR HEAD ON MY SHOULDER”: 

Brunswick-6989—Anson Weeks and his Galifornia Orchestra. 

Victor-24741—Tom Coakley Orchestra. 

Bluebird-1 5663—George Hall Orchestra. 

“OKAY, TOOTS”: 

Vocalion-281 5—Gene Kardos and his orchestra. 

Brunswick-6990—Anson Weeks and his California Orchestra. 

Victor-24741—Tom Coakley Orchestra. 

Bluebird-B-5662—George Hall Orchestra. 

“MANDY”: 

Perfect-1 3062—Eddie Gantor. (American Label) 

Melotone-M-1 3 1 83—Eddie Cantor. (American Label) 

Perfect-1 6008—joe Haymes and his orchestra. (American Label) 

Melotone-M-1 31 89—joe Haymes and his orchestra. (American 
Label) 

Victor-24738—“Fats” Waller. 

Below is shown the window streamer provided Brunswick 

dealers for boosting the records on “Kid Millions.” 



MYSTIC seer 

STAGE base for 

big standee 

Here’s another attractive special display acces¬ 
sory, a lifesize, full color standee in which the 
easel back method of upright support is supplanted 
by a curved stage bottom piece. This curved base 
is cut out and papered over so that a light spotted 
in back illuminates the copy. They stand nearly 
seven feet high. Price is $6.45 each, F. O. B. 
New York. Order direct from American Display 
Company, 375 Tenth Avenue, New York City, 
remittance with order, or C. O. D. Contact Ameri¬ 
can Display for other special needs for window 

and theatre front. 

predicts hit 

A novelty mystic booth in Arab tent fash¬ 

ion can be rigged up in the theatre lobby or 

foyer, a little vacant hole-in-the-wall room, 

or a friendly hotel lobby. 

Get the services of some competent 

palmist or tea-leaf reader, or fortune teller. 

Dress him or her in costumes similar to 

those seen in the Egyptian sequences of the 

picture. Loud colored awning or canopy, 

magic crystals, perhaps a pretty girl attend¬ 

ant or two can give the exterior the right 

note. 

Inside you can make a flash display of 

stills, lobby cards, posters. A real fortune 

can be told by the seer, the reading finished 

off by handing the patron a herald on the 

production after being advised that he or 

she is “soon to see the best picture ever 

shown.” 

A natural advance ballyhoo tie-up with a 

tea-shop or restaurant, reading fortunes by 

tea leaves, and with some leading tea brand 

plugged for defraying part of the cost. 

MERMAN matched scarf 

and purse in mat 

Here’s Ethel Merman featur¬ 

ing a matched scarf, purse and 

hat that should hit with any 

store. Merman is a name well 

known to stage, radio and 

screen. This mat can be worked 

into small-cost department store 

ads, can be used on the fashion 

pages to illustrate the lead par¬ 

agraph in a mode-of-the-mo- 

ment story, and the still or a 

blowup will lend swank to win¬ 

dow displays. The still is 

Merman No. 6. 

One-Col. Mat No. 18—.05; Cut .20 

TABLOID herald real ^*extra*^ for ballyhoo distribution 

Exhibitors put the tabloid herald on the last Cantor feature into the better than 

million circulation class. That feature did record business. 

Here’s another catchy and gay tabloid on the barge kid who fell heir to. millions. 

Arresting headlines, plenty of comedy copy, smash scenes from production, and generous 

imprint space on the big inside spread. 

Distribute them like a real “wuxtra” on an “extra” attraction. Parked cars, hotel 

rooms, inserted in standard news tabs, mail boxes for homes and apartments, counter 

circulation and mailing lists, wrap-ins with dealer sharing imprint, handed out by street 

ballyhoo hirelings in costume befitting the settings, released en masse right after the 

last evening paper is distributed in all neighborhoods by boys shouting “wuxtra”—no 

limit to the way in which heralds can be circulated. 

Order direct from 

PACE PRESS 
207 WEST 25th STREET NEW YORK CITY 

Money order or check with order, or will ship C. O. D. 

Price, without your imprint in space designed for three-column ad: 1000 to 5000 

—$4.00 per M; 6000 to 10,000—$3.75 per M; over 10,000—$3.50 per M. 

Imprinting charge by Pace Press: Composition, $3.50; imprint run, $1.50 per 

thousand copies extra. 



exhibitors fIND 

UNDERWOOD 
in window ivows 

The key story of Eddie Cantor’s jesting is told 

in a novel little booklet distributed to salesmen 

and dealers by Underwood Elliott Fisher Company, 

342 Madison Avenue, New York City. Underwood 

portables get an excellent play in this pamphlet, 

and Cantor is generously “starred.” These pamph¬ 

lets, which Underwood dealers have, still No. 156, 

and some posters can go toward making some 

grand window flashes, helpful to both the machine 

and your picture, with proper credits. 

A special advertisement by Underwood, featur¬ 

ing Cantor properly credited, used in leading 

magazines, will be of value in these display 

windows. 

Copy of the Cantor letter can be made big, 

either blown-up, or set in large typewriter font, 

shown inserted in machine. 

RADIO exploitation 

means much here 

With Cantor himself a radio attraction of long standing, and 

the picture itself bubbling over with catchy song hits, radio 

broadcasts to exploit “Kid Millions” will be even more effective 

than on the normal attraction. 

A fifteen-minute playlet sketching some of the action and em¬ 

bracing much of the music has been prepared to help you in your 

radio build-ups. It is free; ask for it from your exchange or the 

Home Office. From records you can get exceptional orchestra¬ 

tions to help with the music, and at least two of the Brunswick 

releases include Cantor’s own voice. 

The ballyhoo record and material from the publicity section of 

the pressbook, will further aid you in preparing radio campaigns 

of any length. 

LUX ad nationally 

credits picture 

MILLIONS made up from 

newspaper numerals 

Here’s a good newspaper tie-up that impresses the title word “mil¬ 

lions” in a novel manner. 

How many “millions” can readers make of figures appearing in any 

edition of some normal daily? 

Contestants are permitted to cut out and paste in a row, any figure 

appearing in this specified edition, including all figures used in date 

lines, ad prices, news stories, page numbers, etc., every numeral of 

whatever size. 

The idea is to acquire as many numbers as possible and arrange them 

in sequence to make the biggest figure or largest amount possible. It 

must be preceded by a dollar sign. Naturally the decimal point will not 

figure in, as nobody will want cents computed so long as a figure can 

be valued as a dollar. 

Cash awards, merchandise from advertisers and guest honors to the 

attraction can repay the better ones for their effort. The winning figure 

ought to be so big that few can properly describe it in words, with a 

string of digits totalling some such staggering sum as $999,988,887- 

777,776,655,554,332,211,111. And that is several “millions” for 

some lucky contestant, no kidding! 

CANTOR face spotted 

big on puzzles 

Book and department stores, news¬ 

stands and novelty shops handling 

games and puzzles, should put in 

window and counter displays on the 

Eddie Cantor puzzle. The cover of the 

box itself is a plug for the star. Rig 

up a poster cutout of Cantor to hold 

one of the boxes, with credits to the 

picture and theatre in the copy card 

with the price. 

Dealers may have this puzzle at a 

cost of $4.25 net per hundred, by 

writing to The Einson-Freeman Com¬ 

pany, Long Island City, New York. 

Extra prints of the puzzle cover for 

display purposes may be had for 

$1.50 per hundred, net. 

EDDIE C41WOR 

CANTOR foils 
for bakery 

Can you imagine a better bakery win¬ 

dow salesman than a luscious pop-eyed 

Cantor poster backing up a fresh slab of 

coffee cake? You can’t! So be sure and 

let the bakeries in on this secret for 

window and ad tie-ups, and perhaps spe¬ 

cial counter circulars and wrap-ins an¬ 

nouncing in advance the day fresh coffee 

cake will be a special at the bakery. 

Some real alert bakery might even give 

out little samples in a lobby ballyhoo. 

The secret’s out — Eddie Cantor’s 

secret passion is coffee cake! And if you 

want extra copy for that bakery tie-up, 

or a special little feature on the women’s 

page, here’s the recipe used by “Ida” 

herself in keeping an oversupply in the 

Cantor home when Eddie is about: 

One tablespoon butter, three table¬ 

spoons sugar, one tablespoon salt, one 

cup milk, two eggs, two cups flour, three 

teaspoons baking powder, one-fourth 

cup of raisins. Cream butter, add sugar, 

salt and eggs, then fold in flour and 

baking powder sifted together alternately 

with the milk. Then add the raisins. 

Spread in a flat greased pan and bake in 

a quick oven. Then sprinkle with this 

topping: One-half cup of flour, one-half 

cup of sugar, one-half tablespoon butter, 

pinch of salt, one-fourth teaspoon cinna¬ 

mon. 

A special big coffee cake in a baker 

window, or displayed in the lobby with 

bakery credits, might provide a contest 

in which patrons are asked to guess its 

weight in pounds and ounces. 

The Lux tie-up is set for “Kid Millions”; you remember what a 

flash this ad made in hundreds of papers and magazines on 

“Roman Scandals.” Here it is with Ann Sothern, Ethel Merman 

and the Coldwyn Girls, your cast names from the picture, properly 

credited. 

Lever Brothers, Cambridge, Massachusetts, are behind this tie- 

up one hundred per cent. Ads will appear in newspapers in the 

bigger key cities at a date concurrent with the premier showing 

of “Kid Millions.” Run a streamer over, or a boldface underline 

ad for the theatre, when this ad appears locally. The Lever 

representatives, or headquarters, or your local advertising mana¬ 

gers can advise you as to the date scheduled for this ad. 

Window streamers and window displays, wrap-ins and counter 

circulars, provided by the theatre, will find a ready response from 

Lux dealers everywhere. 



“Most HILARIOUS film 

CARTOONIST^S spry impression of picture 

fp 

V. 

Here’s Cartoonist Hoff¬ 

man’s impression of “Kid 

Millions.” Cantor, Ann 

Sothern, Ethel Merman, 

Block and Sully, and the 

Coldwyn Girls get a play in 

this ink humorist’s layout. 

Good for illustration of fea¬ 

ture stories, to lend zest, to 

a review, and it can be used 

for coloring contests with its 

airy line treatment. In color¬ 

ing contests, the best Egyp¬ 

tian atmosphere painted in, 

pyramids, palms, the Sphinx, 

might be weighed in the 

judging. 

Four-Col. Mat No. 13 
— .20; Cut .80 
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ANTIQUES 
pageantry 

Egyptology has several Interesting 

phases which can be worked into displays 

for the theatre lobby or tie-up windows. 

Coins, old knives, swords and utensils, 

costumes, mummies, such as can be ac¬ 

quired from private and public collec¬ 

tions, can be presented around Cantor 

cutouts, the “Kid Millions” who unearths 

some surprising Egyptian treasure, in¬ 

cluding comedy and girls that made the 

Sphinx wake up and laugh. 

' - ' ' you can’t 

KID MILLIONS! 
Figures don’t lie . . . Whether 

you have a harem or a two- 

room apartment, you can 

have all the luxury and con¬ 

venience of modem home¬ 

making at small cost . . . with 

ELECTRICITY 
Call or write 

Home Helpmate of the 

COLUMBUS GAS & LIGHT 

for free booklet 

Here’s Cantor and a sheik chieftain looking over 

a menu, bill of estimate, booklet of statistics, 

catalog, or paper. The above yarn shows how it 

can be utilized by a public utilities company to 

stress the economy of modern gas and electric 

accessories. There are a hundred other ways of 

adapting this scene and mat to special circulars, 

programs, menus and other broadsides, crediting 

Cantor and the picture, and getting across the 

Egyptian atmosphere of the feature. 

A natural for a classified page tie-up in which 

Cantor and the sheik weigh the advantages of 

want ads. 

Yom Can’t 

KID MIllIONS 
Figures don’t 

lie — here’s 
the lowdownl 

Two-Column Mat No. 12—.10; Cut .40 



Cantor has ever made!'’ 
—N. Y. WORLD-TELECRAM 

KODAK flash makes 

great windows 

Here’s what Willoughby’s, New York’s largest camera store, 

thought of the benefits of tying-in with Eddie Cantor and 

“Kid Millions’’ on a window display in their 32nd Street store 

where hundreds of thousands of shoppers in the department 

store district were sold on the Rivoli Theatre showing. 

Exploitation stills 5 and 6 are used as the background for 

this conhplete window display and additional stills from the 

regular set were used for further sales ammunition. Sell your 

camera or department store on the display advantages of show¬ 

ing Cantor taking a picture. Order the special stills from the 

Home Office Exploitation Department. 

NEWSY pictorial highlights 

503^ 
/Cl 

H 'ROMAN SCANDALS" 

EDDIE 

CANTOR 
WAS BORN ON THE EAST SID EOF NEW 

YORK. LEFT SCHOOL AT AN EARLY 

AGE - BY REQUEST. PLAYED IN 

VAUDEVILLE FOR YEARS . HIS FIRST 

LEGITIMATE SHOW WAS "CANARY 

COTTAGETziEGFELD HEARD HIS EYES 

POP 3000 MILES AWAY AND SENT 

FOR HIM. OUR HERO IS THE PROUD 

FATHER OF FIVE DAUGHTERS. EDDIE 

RODE A CHARIOT IN "rOMAN SCANDALs" 

A BULL In'^THE kid FROM SPAIN" 

AND A CAMEL IN HIS BIGGEST AND 

BEST PICTURE " KID MILLIONS''WHEN 

ASKED WHAT HIS FAVORITE SPORT 

WAS, REPLIED " WALKING." 

AS HE APPEARED IN 

"THE KID FROM SPAIN" 

(nKID MILLIONS 

Artist Sobel has achieved a striking Cantor portrait, linking it with scenes from his past 

and present hits. The copy is catchy and done up in the style favored by newspapers every¬ 

where. If you plant this in the paper, you will have succeeded in securing valuable space, 

and it is as creditable to the paper using it as to the exhibitor. Show it to the editor. 
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EDDIE 

CANTOR 
MD MIUIONf' 

ATMOSPHERE in 
Special wraps 

COFFEE tic'Up 
throwaways 

You can’t match this price for a bal¬ 

lyhoo costume ensemble anywhere, and 

what an invaluable aid it is to ballyhoo 

or atmosphere in the theatre front. En¬ 

semble includes burnoose head-cape with 

imprint, vest, pantaloons and girdle. 

Good for men or girls. Costs $3.50 com¬ 

plete. 

The burnoose with head band alone, 

also with imprint, may be had separately 

at $1.25 each. 

Order from 

VALLEY FORCE FLAG COMPANY, 
Spring City, Pennsylvania 

Remittance with order or will be sent C. O. D. 

Eddie Cantor is a Chase and Sanborn Coffee name of 

far-flung acclaim. Regardless of whether he is currently 
occupied in this tie-up, providing It is not in conflict with 

another brand in the same field, and in which case the 
same tie-up possibilities click—coffee dealers are good for 
tie-ups. Here's a little tune-in slip which can be circulated 
by thousands. Stores will be glad to put in window cards 
and lack up streamers, too. Order slips from ECONOMY 
NOVELTY & PRINTING COMPANY, 239 West 39th Street. 
New York City. They are priced at: 1000—$2.00; 3000— 
SI.75 per M; 5000—$1-50 per M; 10,000 or over—$1.25 per M. 

Tune in on EDDIE CANTOR 
with RUBINOFF on ihe 

Chase & Sanborn Ho ur 
DATED COFFEE IS FRESH COFFEE 

KID MILLIONS 
s Cantor’s best picture to date! 



RECORDS FALL AS BARGE Kl 

WMiz a CANTOR*AD • • • • 
A GAME TO'KID MILLIONS' 

Two-Col. Mat ]\o. 15—.10; Cut .4 

Here’s a new way to focus attention on the want-ad pages, always a live 

tie-up where there is a live newspaper. 

Write Cantor-Ads from the classified sections. Write them for the 

comedy to be found in unusual combinations of actual phrases appearing in 

these sections. 

You can find everything you want in the want-ad pages of the Toscaloosa 

Times—yes, even comedy. All you have to do is take any edition of The 

Times, clip out phrases from ads appearing in the classified columns, and paste 

them together to get a laugh. Getting laughs, you know, is Cantor’s business— 

and he does it well. How well can readers of The Times get laughs from 

Cantor-Ads, made up of ads already in type. Try it, win awards, not the least 

of which will be guest admissions to Cantor’s great, new comedy extravaganza, 

"Kid Millions.’’ 

BUSINESS OPPORTUNITY: Used still, man in poor health, 

copper bottom and fifty gallon capacity. 

FOR SALE: Demonstrator’s auto, by old maid afraid to drive, 

eight cylinders, leather-covered rumble seat. 

You can write some funnier ones, as many as you want. Try it, it’s fun; 

all you MUST do is use only words which appear in the classified section of 

The Times, sign your name and address and send in to Cantor-Ads, The Times, 

before Friday midnight. 

NOVEL newspage 

yarn by Cantor 

The mat and feature of Eddie Cantor on “How 

to Detect Crooks by Facial Traits,’’ as illustrated 

at the right, is a novel one which many papers 

will like; since it deals facetiously with a heavy 

subject, and allows them to add Cantor to their 

writing staff. Many papers will give a little ad¬ 

vance box to the announcement of this forth¬ 

coming feature on phrenology of psychology of 

crime by Cantor. 

Finding Crooks Thru Facial 

Traits—byEDDlE CANTOR 
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You may think that WHAT you’d like to tell a crook, sometimes, is 

important; but it is just as important to know HOW to tell a crook. 

And without trying to “Kid Millions,” I know that it can be done, by a 

minute study of faces, take several minutes if the person under scrutiny will 

stand for it. 

Practically no one has a face in perfect balance; in fact,/very few budgets 

even are that way. There is a conscious side, the left; and a subconscious side, 

the right, to every face, and many of us are beginning to suspect, to not a 

few budgets. 
w 

Take my face, for instance—and see what you can get for it at your 

corner store; if you could see this face with the left side duplicated instead of 

the normal right side; and the right side repeated instead of the normal left— 

look what you’d have; I’m afraid to look. The lefts show you what I’d be if I 

didn’t have repressions, and five daughters maybe; the rights show what I try 

to be. Either way you take me, 1' must be funny—else my boss would stop my 

pay check. 

LEAD WITH YOUR LEFT 

If your lefts and rights produce two faces extremely different, you have 

the face of a crook; that should be your conviction, but try and get one on 

the crook. 

Suppose you have a bright-eyed brunette, intense and personable. Per¬ 

sonally I think blondes are nice. But they do not do things intense, as a rule; 

on the other hand, the Arabs in my new picture do everything in tents. Sup¬ 

pose your left sides produce a very square determined jaw. No matter what 

your right side might dictate, if that face falls in love with somebody who 

abuses it, some violent retaliation would be sure to come forth; it might come 

first with a lot of people. And violence makes the police and judges very 

unhappy; they might do something about it. 

No matter how beautifully a normal face may smile at you, try and see 

it as two lefts, and if there is any indication toward a cross-eyed or cock-eyed 

effect, avoid any controversy with that face, and sew another button on your 

wallet pocket. This eccentricity, usually accompanied by much white showing 

around the iris, indicates cruelty and selfishness. 

BABIES NATURAL SLEUTHS 

I got all that white around my eyes vengefully after the sheiks in “Kid 

Millions” tried to use me for the C-A-N-T-0 and R in alphabet soup for their 

camels. Children are said to be able to see the subconscious sides of all faces 

intuitively; buy, beg or borrow a child and carry it around with you on all 

important ventures. If the child cringes or bellows, run from the face that 

causes the commotion; the rest room excuse is a legitimate one here. 

Your happiness and fortune may depend on a study of faces; stare more 

at people, watch for contrasts in the two sides. And if you don’t one day 

uncover an unsuspected fiend and collect a reward, any correspondence detec¬ 

tive school will be glad to mail you a course in second-guessing for three cents 

in postage and your old badge. 



D FALLS HEIR TO MILLIONS! 

REVIEW of song 

hits good tip 

Cantor productions of the past, like 

his current big success, abound in songs 

of the sure hit class. 

Look at this list, and recall the mil¬ 

lions of people who hummed, sang and 

whistled them for months after the pic¬ 

ture was shown: 

From “Palmy Days’’—Bend Down, Sister; My 

Baby Said Yes; There’s Nothing Too Good for 

My Baby. 

From “Whoopee”—Come West, Little Girl, 

Come West; A Girl Friend of a Boy Friend of 

Mine; My Baby Just Cares for Me; Makin’ 

Whoopee. 

From “The Kid from Spain”—In the Moon¬ 

light; A Perfect Combination; Look What You’ve 

Done. 

From “Roman Scandals”—Keep Young and 

Beautiful; No More Love; Rome Wasn’t Built in 

a Day; Build a Little Home. 

From “Kid Millions”—An Earful of Music; 

Mandy; Okay, Toots; When My Ship Comes In; 

Your Head on My Shoulder. 

There are eighteen hit numbers. Eighteen shots 

from which to pick a winning combination for 

special radio ballyhoo, song shop, record and radio 

windows, newspaper contests. You can, but need 

not, use all of them. Pick out one or two of the 

best liked numbers from each play. 

In a radio stunt, advertise it as a “Cantor Re¬ 

view”; the orchestra or records run off instru¬ 

mental refrains from the numbers chosen. Listen¬ 

ers are asked to identify the songs and the pic¬ 

ture from which they are taken. The replies can 

be handled thru the theatre with a special “mail 

receptacle,” or directed to the radio station for 

judging. 

In song windows, or record and radio windows, 

discs, tablets, song sheet covers, can be over¬ 

lapped so that only the first initial or first word 

of each song shows. Patrons are asked to come 

in, ask for a blank form, fill out the songs and 

pictures represented, sign their names and ad¬ 

dresses. Should be done in advance of the “Kid 

Millions” engagement, but is just as good for a 

current run stunt. 

Newspapers can list an array of first words, 

perhaps scenes from the production from which 

the songs are taken. Readers merely clip the 

newspaper form ruled off for listing of songs and 

pictures, sign their names and addresses and send 

in. 

This is a live bit of exploitation in any of the 

three fields mentioned, and the prizes need not 

be big. It can be used in the smaller towns as a 

lobby teaser, just as effectively. 

In your radio broadcasts, be sure that there is 

no conflict with the song rights to any number 

used; have the station check this. In the other 

ideas, the theatre, paper or stores have a right 

to use the material as suggested. 

MUMMERS 
Get fifty or a hundred kids. They’ll work all 

afternoon some Saturday, or three or four hours 
some nig:ht, covering all the streets in a snake 
dance or street parade of their own. Get one 
style of poster, order fifty or a hundred copies of 
it, so that you’ll have a big Cantor head for each 
kid. Paste them on fiexible cardboard, tie them 
on with string or elastic, and turn the enthusiastic 
young mummer Cantors loose with instructions to 
keep in one string if they want to be admitted 
to the show. 

I aay's New na 
as mocU^ed ike (^idwyyi (Ja^s in 

ai /X\o ae 
'iCtons ” 

Janice Jarratt shows how the 
cocktail hat should be worn. It 
is one of the new Tricornes in 
black lace with design outlined 

in cellophane stitching. 

Vivian Keefer in an enormous 
beret of felt with velvet facing. 
The crown owes its unusual in¬ 
terest to the spiral inverted 

stitched tucks. 

The new Spanish sailor worn by 
Janice Jarratt, with small, flat 
crown and stiff brim of burnt 
Nagorie. Triple velvet ribbons 
hold it in place, with true 

Spanish dash. 
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The above mat is one which will be prized by the fashion pages of a newspaper or other 

publication playing up to women alert to modes set by the movies. The Coldwyn Girls from 

“Kid Millions’’ modeled these chic chapeaux. As a group, or any one unit, it can be worked 

into ads of a millinery nature, and this lets in most of the worthwhile department stores. Get 

it and show it to the ad manager of a ladies’ hat shop; let the fashion editor of the leading paper 

have a look, too. Even if you get no more attraction and theatre credits listed than the Goldwyn 

tradename for beauty, it will be a plug for your picture. If there is a Cinema Shop represented 

in your city, you’ll find them more than willing to use it. For Cinema Shop tips, write Modern 

Merchandising Bureau, 36 West 44th Street, New York City. 

E D D 1 E C A N T O R 

K 1 D M 1 L L 1 O N S 

Eleven letters in the title. 

Eleven letters tell the star. 

Twenty-two words tell the story. 

’ Here’s a chance to use an old merchandising stunt that is always 

„ effective, and works with any company that cares for special magnets in 

their packages or purchases. 

Print up a quantity of little slips, each one with a single letter on it. 

Print up only as many with one or two letters as there will be awards, 

say the letter “C,” or “M.” 

Whoever, by dint of enough purchases by themselves or with the aid 

of friends, procures enough letters to completely spell out the star, title, 

or star and title, with letters of the right kind enough to take care of 

duplicated letters, is rewarded. 

The little slips, not only as package inserts or wrap-ins, can be handed 

out just as well, by the girl at the cash register for any check of 25c or 

over. 



MAKE BOX-OFFICE “WHOOP 

SPECIAL 40" X 60" display 

colorful broadside 

< , c SWUJi. eOltWYN », t f u, 

:i^KIDMIlllOHS 
ANN SOTHERN 
ETHEl MERMAN 
BlOCKiadSUUY 

Saiitut/^hldofif GlUli J 

This beautiful 40 x 60 de luxe 

display piece on “Kid Millions,’’ is 

in full color, silk-screened with a 

dozen bright shades. Just the thing 

for an added flash in preferred 

spots, theatre, windows, truck sides 

and newsstands. Can be treated like 

the posters for cutouts, too. Price 

is $1.50 each, F. O. B. New York 

City. Order direct from 

UNITED 
ART SERVICE 

43 WEST 13 th ST. NEW YORK CITY 

Remittance with order or C. O. D. 

LIFELIKE standees 

in full color 

The Coldwyn Girls, Eddie Cantor, Ethel Merman and Eve Sully 

of Block and Sully, are yours in lifesize, lifelike lobby standees 

for an advance flash in lobby and windows, and for a part in ail 

“fronts”. They are seventy inches high, beautifully colored, var¬ 

nished over to resist weather-warping, and substantially backed on 

timber easels. Price is $6.95 each; specify standee desired. Order 

direct, F. O. B. New York City, from PHOTOCOLOR STUDIOS, 

INC., 220 West 42nd Street. Remittance with order, or will be 

sent C. O. D. Each of the three styles is illustrated at the bottom 

of this page; the reproductions do not begin to do justice to 

these beautiful display pieces. 

CANTOR with EVE SULLY COLDWYN GIRLS CANTOR with MERMAN 



MILLIONS” EE” WITH “KID 

THEATRE front ^*hot” draw playdate 

Whether it’s hot or cold when 

you play ‘‘Kid Millions,” the sands 

of Sahara, and the Egyptian setting 

will make crisp and magnetic at¬ 

mosphere for your theatre front. 

Here are some suggestions that 

will stimulate you to a street flash 

in your zone that will stop every¬ 

body: 

The side frames and box-office 

can be built up into pyramids and 

a sphinx. The sphinx face can be 

cut-out and a big Cantor pop-eyed 

poster face set in. The same face 

can overlook the side frame pyra¬ 

mids. Animation causing the eyes 

to roll, will be good. 

At a big central point, perhaps 

over your booth or center of the 

marquee, set up a mounted section 

from the 24-sheet in which Cantor 

and the girls are shown coming at 

you aboard a camel. This section 

can be made to rock slowly to 

simulate a camel’s jogging style. 

Wherever you use girls and 

Cantor cutouts, real cloth material 

of loud stripes can be placed on 

them; ribbons can fly from the 

girls’ hair, shoulders, and wrists. 

A valance of striped awning 

material can adorn the chief 

frontal arches. Palms can be set 

up, either by borrowing or renting 

from a florist, or just as well, cut 

out of matboard and painted. The 

six-sheet offers a cute scene for 

your pyramid frames. Girls from 

the one-sheet and the three-sheet 

can bubble over and around it. 

Batteries of stills and colored lobby 

cards can set off the visible spots 

within easy eye-reach. 

The doorman, ticket seller, and 

other attendants can be garbed like 

the Egyptian characters used in the 

story. 

UPRIGHT 
BANNER 

FLAG 

.THE LAUGHS (Fy^cLmid/ 

SAMUEL OOLOWYN'S 

Here’s an array of cloth displays to make your 
front flash with the bigness of the new Cantor 
production. 

They may be had at low cost, and most of them 
are available on a rental basis. For example: the 
horizontal hanging banner, single-faced,, rents at 
$10 per week, first run. The flag, double-faced, 
and the upright banner, rent at the same rate. 
These rental rates are scaled down for exhibitors 
in subsequent runs, although the display items are 
conditioned good as new for every run. Valance 
rental is scaled to fit your required size, the 
valance itself being made up to fit your required 
running footage. 

The fringed burgee, 20" x 30", costs 50c each 
in canvas, 65c each in silkolene. The special pen-, 
nants, 20" at the base and hanging 36" down, 
are 25c each. 

Free catalog on request. Wire or mail orders 

direct to 

MORRIS LIBERMAN COMPANY 
729 BROADWAY NEW YORK CITY 

Chicago address: 1018 So. Wabash Avenue 

SPECIAL PENNANT 

BURGEE 

HANGING BANNER 

0 Eddie 

VALANCE 

^mnoB Atiu 



GROSSES GET A LIFT WITH 

TREASURE hunt idea adaptable 

to variety of good angles 
Eddie Cantor goes to Egypt to look for 

treasure. That makes him a treasure hunter, 

and the treasure hunt idea can be played up 

in many attractive ways. 

A co-operative ad, section or entire page 

can be made up along this line. Cantor goes to 

Egypt to look for treasure in “Kid Millions,” 

at the Palace Theatre. Louisville’s smart shop¬ 

pers find their treasure right here at home in 

these bargains. Follow in with the merchan¬ 

diser or group. Each can use a little head of 

Cantor, or a scene from the picture, the ad 

and publicity mats are numerous. Of course 

the theatre takes a share in the bigger sections. 

Treasure hunts can be staged, with hidden 

articles of merchandise, or clues in code to be 

solved. Special “treasure hunt” sales can be 

timed with the showing of the picture when 

there is so much publicity and advertising 

breaking on the picture to accentuate the 

atmosphere. 

Actual treasure chests can be set up in the 

lobby or in merchant windows. A whole host 

of dummy keys, with copy tags attached can 

be circulated. Any one of those who hold the 

key opening the chest, gets the reward. But 

all of them who get keys will pay a visit to 

the store or theatre to see if they have the 

one that works the lock. 

A chest with a shirt in it, a pair of shoes, 

or a merchandise order, makes this good for 

any store. The theatre can take one side of 

the imprint tag for its copy, the store the 

other. 

Keys and tags given out by merchants can 

be tried on a chest in the lobby; keys and 

tags given out by the theatre can be tried on 

the dealer treasure set-up. Just as easily, 

either the theatre or merchant can work it 

on his own. 

On this page is shown an ornate metal 

treasure chest to be had at reasonable cost. 

The blank keys, with a small number of good 

ones which open the lock, attached to im¬ 

printed tags, also are available at low cost. 

Here’s an investment worth your time and 

money. 

TREASURE CHEST KEYS AND TAGS—Free, or With 
each purchase, in the treasure hunt for theatres and 
merchants, each patron grets one of these keys tagged 
with imprint. For every hundred keys there is included 
one which actually opens the treasure chest and one lock, 
ten real keys to a thousand. They come separate so that 
you can change the number of awards if desired. Keys 
and imprinted tags: 250—$5.00; 500—8.75; 1000—15.00; 
3000—14.00 per M; 5000—13.00 per M; 10000 and ovet^ 
12.00 per M. Order from ECONOMY NOVELTY Js 
PRINTING CO. 

Take fhis KEY to 

J. C PENNY 
Main and Broad Streets 

and if it opens the 

Treasure Chest 
located in the store you will receive 

a valuable gift. 

Keys distributed only at 

RIVOLI THEATRE 

NEWSBOY 

aprons 
Newspapers will be glad to let 

you outfit their news venders and 

corner "merchants” with these 

handy change-pocket aprons. You 

might put on a special mat for the 

newsboys, having them wear these 

aprons to the theatre. Ushers and 

ballyhoo men, too, can use them in 

distributing heralds. Made of colored 

duck, securely sewed, loop for shoul¬ 

ders and tie-tapes for waist. Letter¬ 

ing will not run in rain. Prices: 

5 to 24—G5c each; 25 to 50—50c each; 

51 to 100—43c each; 100 and over— 

39c each. Imprint $1.00 extra any 

quantity up to 100; FREE imprint 

on 100 or over. 

Order direct from 
ECONOMY NOVELTY & PRINTING COMPANY 
239 West 39th Street New York City 

Below is a typical theatre imprint for the treasure 
chest key stunt. This and the above can be com¬ 
bined on one tag in a mutual hook-up, dealer on 
one side and the theatre utilizing the other. 

Bring this KEY to Lobby of 

LOEW'S THEATRE 

and if it opens the lock located in the lobby 

you will receive Guest Tickets to see 

EDDIE CANTOR 
in 

"KID MILLIONS" 
with 

Ann Sothern, Ethel Merman, Block and 

Sully and the Gorgeous Goldwyn Girls 

OTHER NOVELTIES for “Kid Millions,” listed by the ECONOMY 

NOVELTY & PRINTING COMPANY include: 

A 4 X 6 inch card with big Cantor face, and tab fixed so that eyes 

may be made to revolve, prices scaled down from $5.00 for first 500, 

including imprint. 

A currency bill, IVi x 6 inches, with Cantor face and water mark 

design that makes it look like real money, with “MILLION” all over it, 

as well as catchy copy, art and your theatre credits. Prices scaled down 

from $4.00 for first thousand. 

Cold-coin wrapped chocolates without credits on disc, priced at $4.00 

per M; and imprinted envelopes for same tying it to your attraction at 

$2.50 per M. 

HANDSOME chest fits in 

treasure hunt idea 

A handsome accessory for any of your treasure hunt 

stunts, especially made for the lock and key distribu¬ 

tion. It can be displayed in the theatre lobby with a 

brace of guest admissions to those who open it; mer¬ 

chants can display it with some item of apparel in it 

to draw visitors. It can be filled to overflowing with 

candy or metal “gold coins” for guessing 

contests. Finished in antique gold style, 

fitted with hinged cover, latch and hasp for 

use of locks, weighs one and one-half 

pounds. Price is $1.25 each, remittance with 

order or C. O. D. 

The treasure chest and the keys with im¬ 

printed tags should be ordered direct from 

ECONOMY NOVELTY & PRINTING COM¬ 

PANY, 239 West 39th Street, New York 

City. Remittance with order or will be 

sent C. O. D. 



CANTOR'S CAMEL CARAVAN! 

NOVELTIES that SELL the PICTURE! 

TIRE COVER 

BUMPER BANNER 

"m millions' 

TIRE COVERS—Moving billboards that ought to go 

on in advance, taxis or private cars. Made of heavy 

board with flexible binder, stenciled in two colors. 

Prices; 2 to 6—70c each; 8 to 12—60c each; 14 to 

25—55c each; 28 to 50—50c each; 100 and over— 

45c each. Theatre name and playdate silk-screened in 

for $2.00, any number up to 100. Free imprint on 

orders of 100 or more. 

BUMPER BANNERS—Not all cars can take tire cov¬ 

ers, all of them have a spot for a bumper banner, which 

can be used as a side streamer on trucks as well. 

Strong board, lettering silk-screened, with theatre name 

and playdate at ends. Crommeted in four corners for 

attaching. Prices: 4 to 10—25c each; 11 to 24—22c 

each; 25 to 49—20c each; 50 and over—18c each. 

Theatre name and playdate $1.00 extra any quantity; 

free on orders of 1 00 or over. 

DOORKNOB and AUTO HANGERS—Special die-cut 

hangers printed in colored ink on cardboard, size 41/2 

X 1 1 inches, can cover the parked car area, residence, 

apartment and hotel doors, and other spots made easy 

by the convenient broken circle loop. Prices, including 

FREE theatre name and playdates: 500—$4.50; 1000 

—$6.00; 5000—$5.50 per M; 10,000 and over— 

$5.00 per M. 

USHER’S BADGE—Newsboys and street ballyhoo can 

wear these as well as the house staff. Size 2V4 x 5 

inches on fringed silk. Priced at six cents each, includ¬ 

ing imprint, minimum order of 20 required. 

PAPER NAPKINS—Drug stores, tea rooms, luncheon¬ 

ettes and restaurants will distribute these for you while 

extending a courtesy to their patrons—100% reader 

interest. They are 13 inches square, folded into quar¬ 

ters, beautifully embossed art over which is printed your 

copy and credits. Prices: 1000—$3.50; 5000—$3.00 

per M; 10000—$2.75 per M; 25000 and over—$2.25 

per M. 

-COMINC SOON 
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Publicity Section 

EDDIE CANTOR in 

Pop-Eyed Comic Seeks Buried 
Treasure In Egypt In 

“Kid Millions” 

(ADVANCE READER) 

“Kid Millions,” Eddie Cantor’s fifth 

annual screen musical extravaganza 

for Samuel Coldwyn, brings the pop- 

eyed comedian to the screen of the 

. Theatre 

., as a boy Cinder¬ 

ella of the Brooklyn waterfront who 

becomes the heir to a fortune in 

buried treasure in the land of the 

Pyramids. 

Ann Sothern, Ethel Merman, Block 

and Sully, George Murphy and this 
season’s crop of Coldwyn Girls prance 
along the Nile with Eddie in this fast- 
paced, fun-packed tuneful tale of ad¬ 
venture in the harem of the Sheik 
and the tombs of his fathers. 

The story and dialogue were writ¬ 
ten by Arthur Sheekman, Nat Perrin 
and Nunnally Johnson, while Walter 
Donaldson and Cus Kahn, Burton Lane 
and Harold Adamson contributed the 
tuneful song numbers. “Mandy,” the 
Irving Berlin hit which Eddie Cantor 
originally introduced in the Ziegfeld 
Follies of 1919, is revived in one of 
the elaborate song and girl numbers 
staged aboard the liner en route to 
Egypt. Roy Del Ruth directed the 

film, and the dances and ensembles 
were under the direction of Seymour 
Felix. 

The elaborate “ice cream fantasy” 
a poor boy’s dream come true in 
which Eddie, the millionaire, opens a 
free ice cream factory for boys and 
girls, is filmed entirely in Technicolor 
under the direction of Willy Pogany 
and photographed by Ray Rennahan. 
“Kid Millions” is released through 

United Artists. 

Sleuth Seeking Stolen 
Brooch Loses Umbrella 

(CURRENT STORY) 

Jesse Block and Eve Sully, popular 
vaudeville and radio team who make 
their first screen appearance with 
Eddie Cantor in “Kid Millions,” his 
fifth annual Samuel Coldwyn screen 
musical comedy released through 
United Artists, currently at the. 
.Theatre, tell a very 

amusing story in connection with a 
trip to England, a few years ago. 

While there. Miss Sully lost a valu¬ 
able brooch at the theatre they were 
playing, evidently stolen while they 
were out on the stage. One of the 
English performers on the bill sug¬ 
gested that they hire a Scotland Yard 
man to try and locate it for them. 

The man from the famous detec¬ 
tive bureau spent fully an hour ques¬ 
tioning them and going into the most 
minute details so thoroughly that 
when he left, their hopes of getting 
the brooch back ran high. 

That night word came back-stage 
to Block that Scotland Yard wanted 
him on the telephone. Hastening to 
answer the call, he was greeted with: 
“This is Mr. Jones from Scotland Yard. 
I lost my umbrella today and I won¬ 
dered if you had seen it around the 
theatre!” 

They found the umbrella but they 
are still looking for the brooch. 

Back to High Chairs 

(CURRENT STORY) 

Samuel Coldwyn purchased sixty 
high stools—of the type on which 
the teacher used to sit the class dunce 
for punishment — soon after start¬ 
ing the lovely Crinoline dance number 
in “Kid Millions,” Eddie Cantor’s new 
screen musical comedy, at the. 
.Theatre. They were 
ordered at the request of Dance Di¬ 
rector Seymour Felix after he dis¬ 
covered that the lovely crinoline gowns 
which the Coldwyn Girls wore became 
badly crushed every time the girls sat 
down in them. 

Between scenes and rehearsals, a 
wardrobe woman was assigned to slip 
the stools under the voluminous skirts 
of the dancers, so that each girl could 
sit down and relax without endanger¬ 
ing the crisp ruffles and lace of her 

costume. 

Cantor Revives ^^Mandy” 

(ADVANCE STORY) 

An old-fashioned minstrel show 

done in a new-fashioned way will have 

Eddie Cantor as a black-face end man 

in “Kid Millions,” his fifth annual 
screen musical comedy for Samuel 
Coldwyn, when it comes to the. . . . 
. Theatre . 

The number will be centered around 
a revival of Irving Berlin’s great song, 
“Mandy,” which Eddie introduced in 
the Ziegfeld “Follies,” of 1919 with 
Marilyn Miller, Van and Schenck and 
Bert Williams. 

The minstrel show and its inter¬ 
polation of “Mandy” will be a part 
of a ship’s concert, participated in by 
the conspirators on their way to 
Egypt to claim a buried treasure. 

Eddie has the help of Ann Sothern, 
Ethel Merman, and George Murphy 
in the song. The ensembles are staged 
by Seymour Felix and the story is di¬ 
rected by Roy Del Ruth for release 
through United Artists. 

EDDIE CANTOR 
in 

The Samuel Goldwyn Production 

“KID MILLIONS” 
with 

Ann Sothern and Ethel Merman 

Story and Dialogue by Arthur Sheekman, Nat Perrin 
and Nunnally Johnson 

Songs by Walter Donaldson and Gus ICahn 
Burton Lane and Harold Adamson 

“Mandy” by Irving Berlin 
Directed by ROY DEL RUTH 

Dances and Ensembles Directed by Seymour Felix 
Fantasy in Technicolor—The Climax: 

Music and Lyrics by Gus Kahn, Walter Donaldson and Alfred Newman 
Color Direction by Willy Pogany 
Photographed by Ray Rennahan 

Released through UNITED ARTISTS 
THE CAST 

F-dd'e _ _ Eddie Cantor 
T Ann SnfriArn 
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Jerry Lane _ 
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Ethel Merman 
George Murphy 

_ Jesse Block 
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Herman _ Ed Kennedy 

Oscar _ 
Adolph - . 

Stanley Fields 
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Pop Jack Kennedy 

Stymie Stymie Beard 

Tommy 
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Photography _ 
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Costumes _ 
Sound Recording 

Assistant Director 

-Omar Kiam 
. Vinton Vernon 

_Walter Mayo 

Eddie Cantor 
6—One Col. Star Head 

(Mat .05; Cut .20) 

New Crop of Coldwyn Girls For Cantor 

Film Picked From All Walks of Life 

Producer, Determined to Find Sixty Perfect Beauties, 
Chose Only One Out of Every Hundred 

and Fifty Interviewed 

(ADVANCE FEATURE) 

When Samuel Coldwyn began “Kid Millions,’’ Eddie 
Cantor’s fifth annual screen musical comedy, which comes to 
the.Theatre., he did so 
with a renewed determination to surround the banjo-eyed jpuf- 
foon with sixty girls of a beauty unmatched anywhere in this 
beauty-crowded world. 

Finding the beauties and gathering 

them together as this year’s crop of 

Coldwyn Girls proved to be a task al¬ 

most as heartless and hopeless as the 

medieval quest for the Holy Grail. 

For Coldwyn had his heart set on sixty 

perfect girls, no one of whom re¬ 

sembled another. All perfect, but no 

two alike. 

Coldwyn is determined to break 

down the “uniform” girl doing mili¬ 

tary precision dances. He wants girls 

on the screen to look friendly. He 

wants them to be remembered. He 

wants their nature and their person¬ 

ality to be seen. It became the re- 

sponsiblity of and a challenge to Sey¬ 
mour Felix, who staged the ensembles 
and arranged the pantomimed songs 
in “Kid Millions,” which is released 
through United Artists. 

One Girl Out of 145 Picked 

This year brought forth no improve¬ 
ment of method in finding girls. No 
one walk of life, no one part of the 
country was richer or more produc¬ 
tive of feminine pulchritude than 
another. It is a patient process and 
a costly one. The average is 145 girls 
interviewed for each girl selected. For 
each successful applicant, eighteen 
girls were tested. The cost of finding 
and testing ran well into four figures 

for each girl. 
Janice Jarratt is pretty generally 

conceded to be the leader of this 
year’s cotillion. At eighteen, this girl 
from Jackson, Texas, is the most 
sought-after photographer’s model in 
New York. Her face is said to be 
camera-proof; it is impossible to 
photograph her to disadvantage. 

In the Department of Education at 
the University of California in Los 
Angeles was Charlotte Russell. So 
deeply entrenched was she in the prob¬ 
lems of teaching and child psychology 
that she had never gone in for the 
Campus Capers of the school or any 
other student activity. Her family, 
ranchers near Sacramento, were 
pressed for money. She worked hard 
so as to be able to get through school 
and on to the tasks of earning a liv¬ 
ing because her younger brother 
wanted to go to medical school. Now 

Cantor Comes to Town 
In ^“Kid Millions*’ 

(PLAY DATE READER) 
Eddie Cantor in “Kid Millions,” the 

wide-eyed comedian’s new screen 
musical extravaganza for Samuel 
Coldwyn, began a.day run 
at the.Theatre to¬ 
day, with Ann Sothern, Ethel Mer¬ 
man, Block and Sully and this sea¬ 
son’s collection of Coldwyn Girls aid¬ 
ing and abbetting the star in his 
frantic frollickings along the Nile in 
search of buried treasure. 

Of the sixty prize beauties who 
comprise this year’s crop of Coldwyn 
Girls who prance in and out of the 
picture in the lavish song and dance 
ensembles staged by Seymour Felix, 
thirty-one had never before appeared 
in a film. Among these was a girl 
who had been studying to be a school 
teacher; the daughter of Cantor’s 
dentist; the mother of a nine year 
old son; a dietician; and the posses¬ 
sor of the most sought-after face for 
photographic modeling in New York. 

Walter Donaldson and Cus Kahn, 
Burton Lane and Harold Adamson 
contributed the song hits, which in¬ 
clude “Okay Toots,” “When My Ship 
Comes In,” “An Ear Full of Music” 
and “Your Head On My Shoulder,” 
while Irving Berlin’s “Mandy” is re¬ 
vived in an old fashioned minstrel 
number done in a new fashioned way. 
Arthur Sheekman, Nat Perrin and 
Nunnally Johnson wrote the story and 
dialogue. Roy Del Ruth directed the 
film which was released through 

United Artists. 

she has given up her tortoise-shell 
spectacles and her ground-gripper 
shoes; she is a showgirl in the Cantor 
picture. But in her spare time, her 
studies to become a school teafcher 
are continuing. '■ 

In finding a niche for herself in 
“Kid Millions,” Mary Jane Carey dem¬ 
onstrated that the shortest distance 
between two given points need not 
necessarily be a straight line. Mary 
knew that attractive girls with nice 
figures were wanted. Mary went out 
and entered a bathing beauty contest 
at Oceanside. She wore a loose fit¬ 
ting silk suit, extremely modest. In 
a strange assortment of females, in 
skin-tight bathing suits, she stood out 
like a flaming rocket against the night 
sky. She looked fresh, young, sweet 
—“a lady” to quote the studio scout. 
Of course she got the job. 

Eddie Cantor had always liked his 
dentist. Dr. Goodson. His daughter, 
Cail, was a pleasantly mannered and 
attractive youngster. One day, notic¬ 
ing her on his way to the enameled 
chair, Eddie wondered how she’d do 
in a screen test. She did all right. 

Caryl Lincoln has been around Hol¬ 
lywood a number of years, working as 
a leg and back double. When the 
legs or the back of a star weren’t good 
enough for a certain shot Caryl was 
called upon. 

Mary Lou Dix was one of those 
amply revealed beauties who disport 
themselves at the Paradise Night Club 
in New York. All the Broadway col¬ 
umnists told her that she ought to be 
in the movies. She is. 

These are only a few of the sixty 
girls. It is history, but unimportant 
history. For with these girls, it isn’t 
the past that counts. It’s the future. 

CHARIOTS TO CAMELS 

Eddie Cantor Cavorts In Egypt 

in “Kid Millions,” Netv 
Coldwyn Musical 

(PLAY DATE READER) 

Eddie Cantor, banjo-eyed clown 
who last year cavorted among char¬ 
iots and lions in the Rome of the 
Caesars, in “Roman Scandals,” this 
season invades the land of the camels 
and the Pyramids in “Kid Millions,” 
which comes to the. 
Theatre today. 

The comedian’s fifth annual screen 
musical extravaganza for Samuel Cold¬ 
wyn introduces him as a black sheep 
of the Brooklyn waterfront who in¬ 
herits a fortune in buried treasure and 
travels to Egypt to claim it, with Ann 
Sothern, Ethel Merman, George 
Murphy, and Block and Sully, lending 
romance, “hotcha,” and hilarity to 
the proceedings. 

The season’s most tuneful song hits 
are a feature of the new Cantor fun 
fest. Eddie sings “Okay Toots” and 
“When My Ship Comes In,” both 
from the pens of Cus Kahn and Walter 
Donaldson, aided by the new crop of 
gorgeous Coldwyn Girls. The first is 
featured in the elaborate Harem Num¬ 
ber and the second in the Technicolor 
Ice Cream Fantasy which closes the 
film. Eddie also revives “Mandy,” the 
Irving Berlin smash hit which Cantor 
introduced in the Ziegfeld “Follies” 
of 1919, in a gorgeous girl and song 
number staged as part of a ship’s 
concert. 

Ethel Merman “goes to town” with 
Kahn and Donaldson’s “An Earful of 
Music” and, in the lavish Crinoline 
Number, Ann Sothern and George 
Murphy make a romantic duet of 
“Your Head On My Shoulder” by 
Harold Adamson and Burton Lane. 

Arthur Sheekman, Nat Perrin and 
Nunally Johnson are credited with 
the story and dialogue of the film, 
which was directed by Roy Del Ruth, 
for release through United Artists. 
Seymour Felix staged the dances and 
ensembles. The color direction of the 
Ice Cream Fantasy is by Willy Pogany. 



The Samuel Goldwyn Production 

“KID MILLIONS’' 

Card, famous caricaturist, gives his impression of 
Eddie Cantor and other famous stars in “Kid Mil¬ 

lions,” the pop-eyed comedian’s new Samuel Gold¬ 
wyn screen musical, released through United Art¬ 
ists and currently at the _Theatre. 

Cantor, of course, cavorts in the center, while 

1—Three Col. Caricature {Mat .15; Cut .60) 

reading clockwise from upper left-hand corner we 

have George Murphy and Ann Sothern, a couple 
of the lovely Goldwyn Girls with one of the famous 
Mechanical Cows, in the Technicolor Ice Cream 
sequence, Ethel Merman and Eve Sully and Paul 
Harvey. 

Eddie Cantoris Love Story an East Side Idyl 

CANTOR'S “STAND-IN” 
SOREjANTARElT 

Terrific Beating All Part Of 
Job During Filming Of 

“Kid Millions” 

(CURRENT FEATURE) 

Hollywood is filled with specialists 
but few with a more interesting spe¬ 
cialty than Gale Mogul, Eddie Cantor’s 
“stand-in.” It is Mogul’s job to take 
the place of the star while camera¬ 
men and electricians arrange the lights 
and focus their cameras prior to the 
filming of a scene. 

Gale has been Cantor’s stand-in 
since the days of “Whoopee,” but he 
has fulfilled the same post in behalf 
of other stars, too. Cantor is five feet 
seven and one-half inches tall, so 
Gale wears tennis shoes to bring him¬ 
self down to Eddie’s height. When 
he substitutes for Ronald Colman, he 
has to wear special shoes that add two 
and one-half inches to his height, and 
wear a mustache. For Leslie Howard 
he has to make himself two and one- 
half inches taller, and for Robert 
Donat, he adds four inches and wears 
a blond wig. When Cantor does a 
black-face scene. Gale dons the burnt 
cork, too. Then on the set it is hard 
to tell the two apart. 

Technician, Not Actor 

Gale considers himself a technician, 
rather than an actor. He is a part of 
the camera crew, trained in a particu¬ 
lar job. He watches rehearsals. He 
makes notes of how far to the right, 
how far to the left, how far back, 
Eddie has to go in the scene. Then 
Eddie steps out and the set is lighted 
so that when the star returns and 
moves through the rehearsed action 
there will not be a single “light hole” 
—that is, not one place in the whole 
scene in which Cantor will not be 
properly lighted. 

Sometimes Gale has to stand in the 
burning, powerful lights — often as 
much as 140,000 volts—for fifteen 
minutes for every one of Eddie’s. He 
says that sometimes he actually is 
barbecued. 

Blackens Up, Jigs, “Takes It” 

Gale makes a considerable point of 
the fact that he is Eddie’s stand-in, 
not his double. For lighting and cam¬ 
era rehearsals. Gale can do the same 
jig that Eddie does, and he hops about 
exactly like the banjo-eyed comedian. 
When Eddie takes a beating as he did 
in “Kid Millions,” his fifth annual 
screen musical comedy for Samuel 
Goldwyn released through United Art¬ 
ists and currently at the. 
Theatre, Gale can take it, too. 

Gale took a terrific beating as a 
part of this scene during a light and 
camera rehearsal. The actor-thugs 
pummeled him almost senseless. It 
was very funny to Eddie, seeing his 
stand-in take such a beating. 

But the fight with the stand-in was 
only a rehearsal. With Eddie in the 
cabin, the boys let loose while Gale 
sat behind the camera, howling with 
laughter. Eddie was black and blue 
for days. 

Ann Sothern 

8—One Col. Player Head 
{Mat .05; Cut .20) 

(CURRENT FEATURE) 

Most of America knows that Eddie 
Cantor is happily married and the 
father of five girls. The famous 
banjo-eyed comedian, who may cur¬ 
rently be seen at the. 
Theatre in “Kid Millions,” his fifth 
annual screen musical comedy for 
Samuel Goldwyn, invariably refers to 
his family in his interviews, radio 
broadcasts and magazine articles. His 
home life is one of those fine ex¬ 
amples of marital happiness to which 
the show business points with pride. 

Eddie’s romance started one sum¬ 
mer afternoon on the east side of 
New York. Eddie, then fourteen, was 
sitting in the playground of Public 
School No. 177 when Ida Tobias, the 
belle of Henry Street, skipped by. 
Eddie decided he must get to know 
that girl. He would sing his way into 
her heart. 

His rendition of “My Mariuch she 
tooka da steamboat” was the hit of 
the next open air playground concert. 
Ida stepped forward and compliment¬ 
ed him, and the next night she al¬ 
lowed him to escort her home. 

But Eddie’s happiness was short¬ 
lived. A block from her home Ida 
stopped and said: “You mustn’t come 
any further, Eddie. My mother and 
father must never see me with you. 
You have a bad reputation around 
here.” 

Eddie was stunned, and to make 
matters worse, he learned that Louis 
and Leo, twin brothers, were courting 
Ida and her lister Minnie. The twin 
Romeos worked in the post office. 
Eddie was without a job. 

“Well, there’s not much future in 
selling stamps,” Eddie observed. 

“You haven’t any future at all,” 
was Ida’s obvious retort. 

Then and there, Eddie resolved to 
mend his ways and make good. The 
next morning he went downtown and 
landed a job in the mailing room of a 
Wall Street broker’s office. At the 
end of the week he was fired. He 
had been caught dancing a jig on the 
boss’s desk. 

After many ups and downs he se¬ 
cured an engagement with Frank B. 
Carr’s burlesque revue, “Indian 
Maidens,” at fifteen a week. The 
company was stranded in Shenandoah, 
Pa., and Grandma Esther came to the 
rescue. 

Back in New York, Eddie landed a 
job as a singing waiter at Coney 

Island. Ida thought he was manager 
of an exclusive restaurant. 

When Eddie insisted that he was 
going to be an actor. Papa Tobias 
said: “If you don’t give up that non¬ 
sense then you can’t marry Ida!” But 
the stage was in Eddie’s blood. 

In an amateur contest at Miner’s 
Bowery Theatre, he was one of two 
entrants who didn’t get the hook. At 
21, he left the Cus Edwards’ vaude¬ 
ville act in which he was appearing 
and returned to New York. In four 
years he had saved $2,500. 

Ida and Eddie finally prevailed upon 

Tobias to consent to the wedding on 
the rather vague promise that per¬ 
haps, some day, Eddie might open a 
modest business. 

There was no big hall this time. 
Tobias was still not enthusiastic. The 
wedding was held quietly in a little 
flat in Brooklyn, but the marriage 
certificate that Eddie received that 
day meant more to him than a con¬ 
tract he signed several years later to 
star in Samuel Goldwyn films released 
through United Artists, which made 
him one of the highest paid stars on 
the American screen. 

1200,000 FINALE 
IN “KiyULLIONS” 

Ice Cream Sequence In New 
Cantor Musical Filmed 

In Technicolor 

(ADVANCE FEATURE) 

As a magnificent gesture of confi¬ 

dence in the American public’s ap¬ 

preciation of novelty in screen enter¬ 

tainment, Samuel Goldwyn expended 

$210,000 on the production of a 

unique Technicolor fantasy ending 

for “Kid Millions,” his new Eddie 

Cantor picture showing . 

at the.Theatre. 

Yet this sequence provides less than 

600 feet, or slightly more than half 

of one reel, of the picture! 

Nothing quite like this sequence 

has been filmed before. It may best 

be described as a “Silly Symphony.” 

done with human beings and with 

exaggerated settings and properties 

instead of animated cartoons. 

It is a Brooklyn street urchin’s 
wish come true—a fantasy of what a 
poor boy wants to do when he gets 

rich. 
Among the amazing settings are a 

fantastic ice cream factory, three huge 
“contented cows” which moo and nod 
and swish their tails while lovely Gold¬ 
wyn Girls as milk maids sing and 
dance for them; a gigantic ice cream 
freezer on the top of which an ice 
skating ballet of thirty beautiful girls 
is staged; a free ice cream counter 
where 500 youngsters are served ice 
cream to the rhythm of a new Kahn 
and Donaldson song hit, and a row 
of truly colossal ice cream sodas, each 
of which is thirty feet high. The 
technical ingenuity which made 
these settings possible is a splendid 
tribute to the imaginative genius of 
studio artisans. 

Marc Connelly wrote the Ice Cream 
fantasy. The scenes were designed 
by Willy Pogany and realized as sets 
by Richard Day, art director for Sam¬ 
uel Goldwyn. Omar Kiam, dis¬ 
tinguished New York style authority 
and designer, fashioned the costumes 
and clothes. The whole sequence is 
photographed in the new three-tone 
Technicolor process and a quality of 
color photography never before real¬ 
ized is achieved through the use of 
the new silent carbon lights in place 
of the incandescent lighting hereto¬ 
fore necessary because of the micro¬ 
phone. Seymour Felix staged the 
dances. The film is released through 
United Artists. 

Janice Jarratt, Famous 

Model, In ^*Kid Millions*^ 

(CURRENT STORY) 

Janice jarratt, the most famous and 
the highest salaried photographer’s 
model in the country and the inspira¬ 
tion for hundreds of magazine adver¬ 
tisements and posters, makes her 
screen debut as one of the Goldwyn 
Girls in “Kid Millions,” Eddie Can¬ 
tor’s fifth annual screen musical com¬ 
edy for Samuel Goldwyn, at the.... 
.Theatre. 

She comes from Jackson, Texas. 
Three years ago, she wrote to John 
Powers, the central office through 
which manikins and models are en¬ 
gaged in New York. She was invited 
to come to New York for a trial. 
Under the management of Mr. Pow¬ 
ers, she quickly became the most 
sought after beauty in the East. For 
Lux and Lucky Strike advertisements 
alone, Mr. Powers estimates that her 
smile has been seen by forty million 
people a week. The recent series of 
color photographs advertising Fisher 
Bodies helped further to familiarize 
the American public with her lovely, 
fresh beauty. 

Photographically, Miss Jarratt is 
fool proof. If is impossible to take 
an unattractive photograph of her. 
Janice trained herself into complete 
freedom from self-consciousness before 
a camera, as a child. She played in 
front of mirrors and thus provided 
herself with preparation to become 
the most photographed girl of her 
time. 

“Kid Millions” is released throuflh 
United Artistj. 

THE STORY 

Eddie Wilson, Jr., a male Cinderella of the Brooklyn waterfront, 
inherits untold wealth when a lawyer discovers that he is the son and 
sole heir of an archaeologist whose mysterious death comes just as he 

uncovers the tombs of long-forgotten Pharaohs. Eddie loses no time 
in boarding a boat for Africa to claim his fortune. 

On the same boat are other claimants to the Wilson fortune. Dot, 
a song-plugger, and Louie, her tough boy friend, have read an account 
of the story and arrange for her to pose as the dead explorer’s common- 

law wife. The story has also caused Colonel Larrabee, head of the 
Virginia Egyptological Society, and his daughter, Joan, to make the 
African trip. Larrabee’s society had sponsored the Wilson expedition, 
but the colonel had spent most of the money collected later on mint 
juleps. Joan is looking forward to meeting her fiance, Jerry Lane, Pro¬ 
fessor Wilson’s assistant, at Gibraltar. 

En route and in Alexandria, Louie and Dot try to dispose of Eddie 
after they discover that he is the sole Wilson heir, but he manages to 
escape. 

In the Street of Bazaars at Alexandria, Eddie manages to save the 
life of Fanya, daughter of Sheik Mulhulla, who, unknown to the treasure 
claimants, has sworn vengeance on the Wilson heirs because the Pro¬ 
fessor had desecrated the tombs of his ancestors. 

Eddie arrives at the Sheik’s palace a hero. Much to his disgust, 
Fanya insists on making love to him, a particularly dangerous thing for 
him since it arouses the enmity of Ben Ali, her fiance. 

As a reward for saving his daughter’s life, the Sheik arrays Eddie 
in royal robes and initiates him into the mysteries of the harem. 

The other Americans arrive just in time to hear the Sheik swear 
to boil alive all claimants to the Wilson fortune. Eddie, who does not 
hear the threats, however, insists on proving he is Wilson’s son. Fanya 

intercedes just as Eddie is about to be lowered into the boiling oil vats, 
and Mulhalla agrees to free him if he will marry his daughter. Eddie 
has little liking for the idea, particularly when Ben Ali threatens to cut 
out his heart. When Eddie convinces Ben Ali that he is yearning to get 

back to his sweetheart. Toots, in Brooklyn, Ben Ali instructs him to 
hide in the Chamber of the Dead, and promises to sneak him out of 
the palace in one of the mummy caskets. As the slaves are carrying 

the casket out of the tombs, however, they drop it and Eddie’s plan to 
escape is exposed. Ben Ali gets him to an airplane in which one of the 
other claimants had already deposited the fortune, and after a crazy 
flight across the Atlantic, Eddie lands in New York. 

The climax is a technicolor fantasy in which Eddie, now a mil¬ 
lionaire, opens a tremendous ice cream factory and, with the aid of 
Toots and the reformed Louie and Dot, provides good boys and girls 
with all the free ice cream they can eat. 



EDDIE PRANCES AMONG THE PYRAMIDS Wl TH THE GORGEOUS 

BLOCK AND SULLY 
IN “KiyULLIONS” 

Cantor Musical Marks Comedy 
ream’s First Appearance 

In Feature Film 

(BIOGRAPHICAL FEATURE) 

The popular vaudeville team and 

radio stars, Block and Sully, make 

their first appearance in a screen fea¬ 

ture in “Kid Millions,” Eddie Cantor’s 

fifth annual film musical comedy for 

Samuel Coldwyn, which is now at the 

.Theatre. 

Jesse Block and Eve Sully have been 

in show business since they were thir¬ 

teen years old. Their careers started 

along different paths, but nine years 

ago they crossed when they formed 

their present partnership. For four 

years this partnership was purely a 

business arrangement but five years 

ago it became a matrimonial partner¬ 

ship as well when they were married 

at Jack Benny’s home in Los Angeles. 

Jesse Block was born in New York 

City and began his stage career as a 

Cus Edwards protege, as did Eddie 
Cantor. However, the two did not 
play in the same act, although Block 
did appear in the Cus Edwards Song 
Revue of 1915 with such famous 
Edwards proteges as Lila Lee and 
Ceorgie Price. Later he formed the 
vaudeville team of Block and Dunlap 
that continued for six years. The 
split-up of this team brought about 
the Block and Sully act. 

First “Talk” Act in Film House 

Eve Sully was born in Atlantic City. 
Before teaming with Jesse Block she 
had a recognized vaudeville act known 
as Eve Sully and Her Rollickers. It 
was a terpsichorean affair in which 
she was starred with eight male 
dancers. One of its features was a 
four-piece band on the stage. This 
was considered quite a novelty at the 
time and it proved to be the fore¬ 
runner of the present stage dance 
bands. 

For four years the act of Block and 
Sully toured the Orpheum Circuit. 
With the passing of big-time vaude¬ 
ville, they appeared at the deluxe mo¬ 
tion picture theatres and hold the 
distinction of being the first “talking 
act” to appear in film houses. Pripr 
to their appearance at the Chicago 
Theatre, acts on the type of theirs 
were considered unsuited for film 
theatre presentations. “Sight acts” 
only were being used. The success 6f 
Block and Sully paved the way for 
other talking acts and brought to mo¬ 
tion picture audiences many vaude¬ 
ville headliners who had previously 
been barred. 

Guests on Cantor Hour 

About two years ago they decided 
to stake everything on a campaign to 
make themselves radio stars. They 
cancelled future stage bookings and 
went to Florida, where Eddie Cantor 
was broadcasting at the time. They 
arranged “accidentally” to meet 
Cantor at the races, and just as they 
had hoped, he asked them to come 
on in one of his radio programs as 
guest stars. 

Cantor told them they were fine 
but they didn’t believe it until their 
fan mail began pouring in. They 
did another broadcast with him from 
Pittsburgh and the mail increased to 
such an extent that Cantor arranged 
for them to appear with him on sev¬ 
eral succeeding programs. Then Samuel 
Coldwyn wired them to come to Hol¬ 
lywood to appear in “Kid Millions,” 
but before they left for California 
they signed a radio contract that calls 
for them to broadcast every Monday 
night over the Columbia network as 
stars of the Ex-Lax hour. 

In “Kid Millions,” which is re¬ 
leased through United Artists, their 
original style of comedy is cleverly 
woven into the script. Both Cantor 
and Director Roy Del Ruth predict 
early stardom for them. 

Formerly With Eddie 

(ADVANCE STORY) 

One of the Roman guards who 
worked with Eddie Cantor in “Roman 
Scandals” was a strapping big Italian 
who looked heroic in a burnished 
shield and a plumed headpiece. On 

the completion of last year’s Cantor 
frolic, he disappeared. 

During the filming of “Kid Mi- 
llions, Eddie’s fifth annual screen 
musical comedy for Samuel Coldwyn, 
released through United Artists, and 
sfiowing.at the 

.Theatre, Eddie 
got a post card from a friend in 

Kennebunkport, Me. It told of the 
former Roman guard working at a 
local hotel. His card read: “Joe Lucie, 
Second Cook. Formerly with Eddie 
Cantor in ‘Roman Scandals’.” 

Ethel Merman and Eddie Cantor in “Kid Millions,” the comedian’s 

new Samuel Goldwyn screen musical coming to the - 

Theatre _• 

3—Two Col. Scene (Mat .10; Cut .40)_ 

‘^Kid Millions, ’’Perfect Screen Musical, 

Offers Eddie Cantor At His Funniest 

(REVIEW) 

If there’s such a thing as a perfect screen musical, “Kid 
Millions,’’ Eddie Cantor’s new annual extravaganza for Samuel 
Coldwyn, which came to the.Theatre last night, is it. 

George Murphy and Ann Sothern 

10—One Col. Scene 
(Mat .05; Cut .20) 

The banjo-eyed comedian is fun¬ 
nier than ever as a boy Cinderella of 
the Brooklyn waterfront who turns 
out to be the sole heir of Professor 
Wilson, late egyptologist who left a 
fortune in buried treasure in Egypt. 
The presence of several other claim¬ 
ants to the fortune makes the story 
fast, funny and furious. Chief of these 
is Ethel Merman, as a hard-boiled 
song-plugger posing as the late Pro¬ 
fessor’s common-law wife, and her 
boneheaded gangster boy-friend, 
played by Warren Hymer. Ann Sothern 

and George Murphy furnish the heart 

interest. 
The fun begins before the boat¬ 

load of treasure hunters even embarks 
and runs high during the crossing 
when Ethel and Hymer try unsuccess¬ 
fully to put Eddie out of the way. 
Arrived in Egypt, Eddie gets mixed 
up with the Sheik, played by Paul 
Harvey, and his gorgeous Harem of 
Goldwyn Girls. The Sheik’s not-quite- 
bright daughter, Fanya, played by 
Eve Sully, develops a terrific crush 
on Eddie and saves him from the boil¬ 
ing oil vats on his promise to wed 
her. But Eddie wants to get back to 
his Brooklyn sweetheart and Fanya’s 
jealpus fiance, played by Jesse Block, 
helps him get away with the fortune 
in a plane. Following a crazy flight 
over the Atlantic, Eddie lands in New 
York and opens a free ice cream fac¬ 
tory for boys and girls. The finale, 
showing the ice cream being frozen 
and served, is the loveliest and most 
effective Technicolor sequence the 
screen has offered to date. 

Lavishly produced, for release 
through United Artists, “Kid Millions” 
offers several gorgeous girl and song 
numbers, and the “Mandy” number, 
in which Irving Berlin’s song hit, 
which Eddie introduced in an early 
Ziegfeld Follies, is revived is staged 
with terrific effect. “Okay, Toots,” 
“An Earful of Music,” “When My 
Ship Comes In,” and “Your Head On 
My Shoulder,” are other tuneful hits 
you’ll be humming and whistling for 
months. 

“Kid Millions” is a million dollars 
worth of entertainment. See it and 
treat yourself to the greatest film fun 
fest in years. 

Eddie Cantor and Goldwyn Girls in “Kid Millions,” the banjo-eyed 
comedian’s new Samuel Goldwyn screen musical extravaganza, re¬ 

leased through United Artists and showing 
at the_Theatre. 

2—Two Col. Scene (Mat .10; Cut .40) 

Ann Sothern Owes Film Success To A 

Promise Flo Ziegfeld Made—And Kept 

Screen Scouts Re-discovered Beauty After Great Glorifier 

Had Rescued Her From False Film Start. 

(BIOGRAPHICAL FEATURE) 

Ann Sothern, lovely blonde leading lady for Eddie Cantor 

in “Kid Millions,’’ his fifth annual screen musical comedy for 

Samuel Coldwyn, currently at the Theatre, 

owes her present success to a Hollywood promise, made by 

the late Florenz Ziegfeld at a filmland dinner party three 

years ago. 
The promise was a role in a Zieg¬ 

feld show which the famous producer 

was planning, but she didn’t take the 

offer too seriously. She had been buf¬ 

feted around in the studios for two 

years and was aware that Hollywood 

promises are rarely kept. So, imagine 

her amazement when, two weeks 

later, she received a telegram from 

Ziegfeld in New York offering her 

the second lead in “Smiles,” starring 

Marilyn Miller. 

Trained for Music Career 

Ann Sothern was then Harriette 

Lake, the name by which she was 

christened soon after her birth in 

Valley City, North Dakota, January 

2, 1909. The daughter of Annette 

Yde, a concert singer and voice 

teacher, and Walter J. Lake, a produce 

broker, she has never seen her birth¬ 

place, for her mother had merely 

stopped over there during a concert 

tour. 

Ann was brought up all over the 

Middle West but spent most of her 

school years in Minneapolis. She re¬ 

ceived daily musical training from her 

mother, who thought her gray-eyed 

daughter would become a musician. 

She learned to play several instru¬ 

ments and developed the lyric soprano 

voice which she uses so effectively in 

“Kid Millions,” the new Cantor film 

for release through United Artists. 

She also tried her hand at composing 

and won first prize for three succes¬ 

sive years for the best original piano 

composition at the Central High 

School in Minneapolis. 

She left Minneapolis for Seattle, 

Washington, and attended the Uni¬ 

versity of Washington for three years. 

In 1929 she came to Hollywood and 

secured a job as a dancing girl to 

keep herself occupied while her mother 

was teaching actors and actresses to 

speak before the microphone. 

Lost in Film Shuffle 

An agent saw her and succeeded in 

getting her a long-term contract with 

Metro-Coldwyn-Mayer, where the late 

Paul Bern became interested in her 

career. But there were so many prom¬ 

ising young players there that Anna 

was lost in the shuffle and she spent 

most of her time posing for publicity 

pictures rather than before the motion 

picture cameras. 

Then came the Ziegfeld offer and 

when “Smiles” opened in New York 
she was a hit. Important parts in 
“America’s Sweetheart,” “Everybody’s 
Welcome,” and “Of Thee I Sing” 
followed. Talent scouts for Columbia 
Studios saw her and after a test she 
was signed for the role of the circus 
attendant who becomes a screen star 
in “Let’s Fall In Love.” 

When Columbia executives deemed 
the name Harriette Lake too cold and 
formal during the filming of “Let’s 
Fall In Love,” she agreed to a change. 
It was Harriette herself who suggested 
Ann Sothern—Sothern because of her 
admiration for the late E. H. Sothern, 
and Ann because it is the first syl¬ 
lable of her mother’s name. 

Rocketed to Screen Fame 

The new name, plus a fine per¬ 
formance in “Let’s Fall In Love” 
rocketed the lovely blonde toward 
stardom and roles in “Melody In 
Spring” opposite Lanny Ross and other 

features helped. 

Ann is the eldest of three sisters. 
Bonnie composes music and popular 
songs. Marion writes fiction. Ann 
hopes that some day she can star in 
a picture written by Marion, with 
songs and music by Bonnie. 

She is descended from Cyrus J. 
Lake, inventor of the submarine and 
is the granddaughter of Hans Nelson, 
talented violinist. Her favorite diver¬ 
sions are reading — chiefly Russian 
history — playing the piano and prac¬ 
tising singing. She enjoys backgam¬ 
mon but detests bridge. She likes to 
shop and finds it difficult to resist 
new clothes and jewels, but wisely 
is building a trust fund—just in case. 

MURPHY GOriEAK” 
WHEN ACIOR FAILED 
Musical Comedy Star Makes 

Screen Debut With Cantor 
In “Kid Millions” 

(BIOGRAPHICAL FEATURE) 

George Murphy who makes his 

first screen appearance in “Kid Mil¬ 

lions,” Eddie Cantor’s fifth annual 

screen musical comedy for Samuel 

Coldwyn, showing . 

at the.Theatre, came 

to Hollywood from the New York 
stage where he scored in “Roberta’ 
and “Of Thee I Sing,” two of the out¬ 
standing musical comedy successes of 

the past two seasons. 
Born in New Haven, Connecticut, 

Murphy attended Yale, where his 
father, the famous Mike Murphy, 
was athletic director. Because his 
athletically-minded dad thought it 
would be good experience for him, 
he worked in the Pennsylvania coal 
mines one summer vacation. An ac¬ 
cident sent him to the hospital and 
when he came out the school year 
was well under way, so he started his 
business career in a broker’s office 

in New York. 

Danced in Night Clubs 

Always fond of dancing, he de¬ 
veloped his terpsichorean skill to the 
point where he secured an engage¬ 
ment dancing in a night club. He 
liked the work, it increased his in¬ 
come considerably, and being ambi¬ 
tious, the combination of the two jobs 

appealed to him. 
While visiting relatives in Detroit 

one summer he met a young society 
debutante, Juliette Johnson, who not 
only seemed to share his ability for 
dancing but also his determination 
for a stage career. In addition, he 
found her one of the most attractive 
girls he had ever met, so they formed 
the dance team of Murphy and John¬ 

son. 
Shortly after. Miss Johnson became 

Mrs. Murphy and the team became 
one of the most popular ballroom 
dance teams in New York, featured 
simultaneously in musical revues and 

at the smarter night clubs. 
Young Murphy tried to prove to 

Broadway producers that he could do 
more than dance, but received little 
encouragement until a stroke of good 
fortune took the team to London to 
feature a dance specialty in the Eng¬ 
lish production of “Good News.” 

Cot Break in London 

It so happened that the London 
producer was not satisfied with the 
young actor who had been brought 
over from America to play the 
juvenile lead and two days before the 
play was scheduled to open Murphy, 
who had been in the Broadway pro¬ 
duction of the show, was thrust into 

the role. 
His success was so emphatic that 

when he returned to New York Hey- 
wood Broun engaged him for a lead¬ 
ing role in his production, “Shoot the 
Works.” Similar star parts in “Hold 
Everything,” “Of Thee I Sing” and 
“RoEjerta” followed. He left the cast 
of the last-named after twenty-six 
weeks to go to Hollywood to play the 
juvenile lead in “Kid Millions” for re¬ 
lease through United Artists. 

Murphy has been placed under a 
long-term contract by Columbia Pic¬ 
tures. He is exactly six feet tall, has 
brown hair and Irish blue eyes and a 
grand smile. His hobbies are Bad¬ 
minton and raising Kerry Blue Terriers. 

Eddie Cantor had to work his 
way through four screen musical 
comedies for Samuel Goldwyn to 
the point where, in his fifth, he is 
allowed to kiss a girl. 

He kisses Ethel Merman in a 
story sequence in his fifth annual 
screen musical comedy, “Kid Mil¬ 
lions,” released through United Ar¬ 
tists and showing_at 
the_Theatre. 

As a first effort on the screen, 
Eddie thinks it sets him up as a 
romantic actor. 



COLDWYN GIRLS IN SEARCH OF BURIED TREASURE 

Cantor Rose From Ghetto To 
Fame By Own Perseverance 

Worked As Stock Clerk ’Til '^^Triumph” At Bowery 
Amateur I\ite Launched Him On 

Theatrical Career 

(BIOGRAPHICAL FEATURE) 

From an unkempt Hester Street brat who made life miser¬ 
able for his ghetto neighbors with his practical jokes, to a 
wealthy, world-famous figure, who brightens the lives of mil¬ 
lions with his screen and radio humor, is a pretty far jump. 
But Eddie Cantor, who comes to the 
Theatre next in “Kid Millions,” his 
fifth annual screen musical for Samuel Coldwyn, succeeded in 
making it, without any help other than his own perseverance. 

Eddie had no theatrical blood in 
his veins, and even if he had, he 
would have had slight chance for 
family encouragement. His mother 
died before his first birthday and his 
father not long after, and as soon as 
he was old enough, Eddie had to do 
his share to provide the necessities 
of life for himself and his Grandma 
Esther. 

Becomes Singing Waiter 

For a time Eddie was in charge of 
a mail room, then he became a stock 
clerk, but when he carried off first 
prize at an amateur night at Miner’s 
on the Bowery one night, he settled 
on the stage for his career. 

As a singing waiter in a Coney 
Island beer garden he did well. Jimmy 
Durante was his pianist at the time. 
But Eddie’s real start was in the 
vaudeville act of Bedini and Arthur 
at the famous Hammerstein’s Victoria. 
He was a juggler’s assistant and once, 
when he had to step out on the stage 
and sing a song to take care of a 
stage-wait, Cus Edwards saw him in 
what was the first appearance of the 
Cantor style—that nervous, staccato 
method. Edwards went back stage 
and assured him that when he was 
out of work there would be a place 
for him among his “discoveries.” 

loins Chariot’s Revue 

In 1912 Eddie became a member 
of Cus Edwards’ “Kid Kabaret,” along 
with George jessel, Eddie Buzzell, 
Ceorgie Price, Lila Lee and Gregory 
Kelly. 

When Eddie married Ida Tobias in 
1914, he was still very poor, but a 
vaudeville offer from England for him¬ 
self and his partner gave him a chance 
to make the trip as a honeymoon. The 
act was a failure, but Chariot, famous 
British producer, liked the way he 
sang “I Love the Ladies” and en¬ 
gaged him to do the one song in 
Chariot’s Revue of 1914. His suc¬ 
cess made it possible for Eddie and 
his bride to return to America in style 
when the war closed the theatre, and 
he toured in partnership with Al Lee 
in an act for several months. 

Oliver Morosco saw the act in Los 
Angeles and engaged Cantor for a 
featured part in his musical comedy. 

HAPPY ACCIDEIST 

Shou) Girl Spoils Scene In Cantor 
Film—Important Role Her 

“Punishment” 

(CURRENT STORY) 

If Doris Davenport had not spoiled 
a scene in Eddie Cantor’s new pic¬ 
ture, she might still be but a face in 
a group of sixty Coldwyn Girls. 

But because she accidentally did 
so, she was plucked from the chorus 
ranks to play the pop-eyed comedian’s 
sweetheart in “Kid Millions,” his 
fifth annual screen musical comedy 
for Samuel Coldwyn, released through 
United Artists and currently at the 
. Theatre. It’s 
another one of those amazing Holly¬ 
wood Cinderella stories. 

When the call for chorus girls for 
“Kid Millions” went out. Miss Daven¬ 
port appeared at the Coldwyn studio. 
She was selected and passed the test 
with flying colors. Although she had 
had some amateur theatrical experi¬ 
ence in Moline, Illinois and in Holly¬ 
wood, she had never been inside a 
motion picture studio before. 

Her first day before the cameras 
found her participating in a modern 
minstrel number, perched on a chair 
high up on the terraced grouping of 
girls. Cantor, the star, was singing 
“Mandy” and the girls were swaying 
to the rhythm of the tune. Suddenly, 
Doris’ high silk hat toppled from her 
head and bump-bump-bumped down 
the steps to fall at Cantor’s feet. The 
cameras stopped. The scene was 
ruined. 

Under her makeup Doris’ face went 
white. Cantor saw her frightened ex¬ 
pression and picked up the hat for 
her. At the end of the scene, he and 
Director Roy Del Ruth held a whis¬ 
pered conversation. 

The next day, Doris was given 
another test, but this time for the 
role of Toots, one of the important 
ones in the picture. She got the part. 

“Canary Cottage.” Eddie scored so 
sensationally that Florenz Ziegfeld 
signed him for his “Midnight Frolic” 
in New York. He became a fixture in 
the Ziegfeld Follies for several sea¬ 
sons, sharing honors with W. C. 
Fields and Will Rogers. Then the 
Messrs. Shubert starred him for the 
first time in “The Midnight Round¬ 
ers,” which ran two years. Its suc¬ 
cessor, “Make It Snappy,” was also 
successful. In 1923 Ziegfeld starred 
him in “Kid Boots,” which ran three 
years and later became a silent pic¬ 
ture and was followed by the screen 
comedy, “Special Delivery.” 

Next Ziegfeld starred him in the 
“Follies” of 1927. “Whoopee,” his 
last and greatest stage success, ran 
from November 1928 until March 
1930. Its picturization, produced by 
.'Samuel Coldwyn, in association with 
Ziegfeld, grossed the largest receipts 
of any 1930-31 picture. 

Following “Whoopee,” Coldwyn 
starred Cantor in “Palmy Days,” “The 
Kid from Spain” and “Roman Scan¬ 
dals,” all, like the current “Kid Mil¬ 
lions,” for release through United 
Artists. 

As the star of one of the most 
comprehensive radio programs in the 
country, Eddie receives the highest 
salary of any performer on the air. 
Cantor has five children, Marjorie, 19, 
Natalie, 17, Edna, 14, Marilyn, 10, 
and Janet, 7. 

Buster vs. Buster, Jr. 

Eddie Cantor had to play a scene 
in “Kid Millions,” his new Samuel 
Coldwyn musical comedy showing at 
the . Theatre 

., in which a 
magician changes a man into a dog. 
Buster, the famous screen mongrel 
trained by Rennie Renfro, was en¬ 
gaged for the part, together with 
Buster, Jr., his son and understudy. 
Two days before they were needed at 
the studio, father and son had a 
scrap, in which the son came off sec¬ 
ond best, with a couple of slight nicks 
here and there. 

Renfro separated them until their 
appearance on the lot, a few minutes 
before the cameras were ready for the 
“take.” The two dogs, father and 
son, were brought on the set from 
different entrances. Unloosed, they 
tore at each other in a fit of profes¬ 
sional or other jealousy. It was the 
wildest dog fight in years. Buster, 
Sr., limped off to the sidelines, and 
his son-understudy got the part with 
Eddie Cantor in “Kid Millions.” 

Eddie Cantor and Eve Sully 

9—One Col. Scene 
{Mat .05; Cut .20) 

Finds Beauty In 

Dentist’s Office 

Daughter-lSurse of Cantor’s 
Molar Man Becomes 

Goldwyn Girl 

(ADVANCE STORY) 

Eddie Cantor has a new protege. 

Her name is Gail Coodson, she’s 

the daughter of Eddie’s dentist, and 

she makes her first screen appearance 

in “Kid Millions” at the. 

Theatre. 

Last year. Dr. Coodson’s reception¬ 

ist was married, almost the day on 

which Gail graduated from high 

school. Wanting something to do for 

the summer, Gail became office at¬ 

tendant, secretary and nurse in her 

father’s office, and so met Eddie. 

But when the banjo-eyed clown 

first said hello to Gail, she had her 

teeth in a band of wire. She was only 

seventeen, and her father, having a 

dentist’s pride and joy in beautiful 

teeth, believed in remedying their 

imperfection in her youth. 

Just before Eddie started Samuel 

Coldwyn’s “Kid Millions,” for release 

through United Artists, Eddie’s den¬ 
tist finished his work on the teeth 
of Gail, his daughter. Eddie brought 
Miss Coodson in to see Mr. Coldwyn. 
A test was made in no time, the con¬ 
tract signed and Gail became one of 
the new season’s crop of Coldwyn 

Gail is eighteen, and although she 
has lived in Hollywood half her life, 
still considers Denver a kind of sec¬ 
ond home. She was born there; so 
was her father. She doesn’t mind 
being a show girl, just for a start, for 
she’s already studying dramatics under 
Nance O’Neil. 

She is tall and slim; her hair is 
golden; her eyes are greenish gray. 
People say she looks like the girl on 
the radiator cap of a Rolls Royce. 

Eddie Cantor listens in on the love spat of Ann Sothern and George 

Murphy in “Kid Millions,” the pop -eyed comedian’s new Samuel Gold¬ 
wyn screen musical, released through United Artists, at the 

-- -Theatre. 

5—Two Col. Scene {Mat .10; Cut .40) 

Ethel Merman Used To Peek Through 

Studio Fence to Watch Stars—Now 

She Shines In New Eddie Cantor Film 

(BIOGRAPHICAL FEATURE) 

When Ethel Merman was a little girl not so many years 
ago, she and her friends used to make holes in the fence sur¬ 
rounding a Long Island studio in Astoria and watch with bated 
breath the performance of the galaxy of motion picture stars 
gathered there. Ethel was particularly impressed by Alice Brady’s 
magnificent blue limousine and silver fox furs. 

Now Ethel has a limousine of her-- 

own, is a star in her own right and is 

playing one of the featured roles in 

“Kid Millions,” Eddie Cantor’s fifth 

annual screen musical comedy for 

Samuel Goldwyn, released through 

United Artists and showing. 

at the.Theatre. 

Miss Merman was born in Astoria 

one January 16 and was educated 

there. When but a child her remark¬ 

able singing voice resulted in her tak¬ 

ing part in the amateur shows in the 

vicinity. She also was taken by her 

mother to sing for the soldiers in the 
army camps during the war. 

After finishing high school she got 
a job as secretary to Caleb Bragg, a 
millionaire sportsman, but spent her 
evenings singing in local night clubs. 
Bragg was the friend of a number of 
Broadway stage producers and once 
gave Miss Merman a letter of recom¬ 
mendation to George White, of Scan¬ 
dals fame. The girl typed the letter 
herself, then took it to White’s office. 
But the producer doubted her singing 
ability and offered her a job as a show 
girl. This Miss Merman refused and 
went back to work pounding a type¬ 
writer. 

Ethel Merman 

7—One Col. Player Head 
{Mat .05; Cut .20) 

While she was singing at the Little 
Russian Restaurant in New York, Lou 
Irwin, who is now her manager, heard 
her and introduced her to Archie 
Mayo, a director. The result was a six 
months’ contract at $250 per week, 
whether she worked in a picture or 
not. 

Since no role for her was available 
at that time. Miss Merman joined 
Clayton, Jackson and Durante in 1929, 
and followed an engagement at their 
club by others at the Roman Pools 
Casino in Florida and the Richman 

Eddie Loves His Secretary 

Eddie Cantor is in love with his 
private secretary and he doesn’t care 
who knows it! 

She is his eldest daughter, Mar¬ 
jorie, age nineteen, whom he en¬ 
gaged for the job after she had con¬ 
vinced him that she would rather 
work than continue at finishing 
school. 

During the production of “Kid Mil¬ 
lions,” Eddie’s fifth annual Samuel 
Coldwyn extravaganza for release 
through United Artists, currently at 
the . Theatre, 
Marjorie handled the thousand and 
one secretarial duties that arise when 
her father is in the midst of making 
one of his screen musical comedies. 

There is an old custom, a kind 
of unwritten law, that a player 
may buy his wardrobe for half the 
cost price on the completion of his 
picture. Women stars in this way 
frequently get costly gowns for a 
modest sum. 

In “Kid Millions,” Eddie Cantor’s 
fifth annual Samuel Goldwyn 
screen musical comedy for release 
through United Artists, showing 
_ at the_ 
Theatre, Otto Hoffman plays the 
part of Mahatma Ghandi. He 
wanted to buy his cotton loin cloth. 
The production department of Gold¬ 
wyn studios charged him 25c. 

Club in New York, a vaudeville tour 
culminating with an engagement at 
the Palace Theatre, a number of short 
motion pictures made at the Astoria 
Studio and appearances at the New 
York and Brooklyn Paramount Thea¬ 
tres and the Central Park Casino. 

Her first big opportunity came when 
she was given a prominent role in 
“Girl Crazy” and set Broadway aflame 
by her torch singing. Then came the 
“Scandals,” George White having 
changed his mind by this time about 
her vocal abilities, and Laurence 
Schwab’s stage production of “Take 
a Chance,” from which her “Eadie 
Was a Lady” number became an in¬ 
ternational hit. 

Ethel Merman appeared in Chicago 
and Detroit with the road company of 
“Take a Chance,” went back to New 
York to sing at the Embassy Club, 
and did considerable radio work on 
the side, appearing on the Fleischmarm 
Hour and with the Ipana Troubadours. 

She never has taken a singing lesson 
in her life, and is afraid to begin now 
because instruction might change the 
throaty quality of her voice which has 
made her so famous. She is the first 
member of her family who has ever 
been musically inclined or has ap¬ 
peared on the professional stage. 

Miss Merman is five feet, six inches 
tall and weighs 1 1 8 pounds. She hat 
brown hair and brown eyes and the 
longest eyelashes you ever saw. 

CANTOR FILM COMING 

“Kid Millions,” Pop-Eyed Star’s 

ISew Musical Extravaganza, 
Due Here Soon 

(ADVANCE READER) 

An Eddie Cantor more at home 
than ever on the screen in his fifth 
annual frolic comes to the. 
Theatre .in “Kid 
Millions,” a roving, rambling tale of 
adventure and adventures in search of 
buried treasure in Egypt. 

Samuel Coldwyn has built around 
his banjo-eyed clown the usual opu¬ 
lence in setting, maids and melody. 
A hundred of the gorgeous Coldwyn 
Girls sing and dance and cavort with 
Eddie in the shadow of the Pyramids. 

Ethel Merman’s bubbling humor 
and her deep-throated song match 
Eddie’s in the picture; Ann Sothern 
and George Murphy are the romantic 
interest. The ga-ga, dumb-bunny 
nonsense of Eve Sully is heard for the 
first time on the screen in “Kid Mil¬ 
lions.” 

The songs were written by Cus 
Kahn and Walter Donaldson, with an 
added ditty by Harold Adamson and 
Burton Lane. The sentimental, tam- 

bourined rhythms of “Mandy” still 
belong to Irving Berlin, but the fam¬ 
ous old ballad has a new splendor in 
its fresh revival. Dances that are in¬ 
novations in screen technique as they 
skip from a Brooklyn barge to a 
minstrel show to a Mississippi River 
steamboat to shimmering beauty in 
the garden of a desert harem, were 
created by Seymour Felix. 

Roy Del Ruth directed the picture 
for release through United Artists 
from the story by Arthur Sheekman, 
Nat Perrin and Nunnally Johnston. 

Cantor’s ""Kid Millions” 

Lavish Song-and-Girl Sh(no 

(ADVANCE STORY) 

“Kid Millions,” Eddie Cantor’s 
fifth annual screen musical comedy 
for Samuel Coldwyn, which comes to 

. Theatre 
, is the season’s 

most ambitious venture in the way 
of song-and-girl entertainment. 

For the sixty girls who win places 
in the battalion of decorative femi¬ 
ninity, world fame as a Coldwyn girl 
is just around the corner. 

Each girl required her own ward¬ 
robe mistress, her own hairdresser, 
her own makeup man. The dancing 
instruction staff had twelve men. 
Eighty electricians were required to 
light one set of the production and 
hundreds of workers were required 
for the months of preparatory work 
on sets and costumes. 

The final episode of “Kid Millions” 
is a colored fantasy, about five hun¬ 
dred feet long and taking no more 
than six minutes on the screen, but 
costing $210,000 to make. The film 
is released through United Artists. 



ive Yowf Lobb^ Face A Lift 

Witb Cantor and His Camels! 

Cantor and his camel caravan give exhibitors a happy lift in making up 

colorful lobbies with these attractive accessories. The stars, the girls, the 

colorful settings are designed to start box-offices off on a happy canter to 

the treasureland of bigger grosses. A generous use of them in your front 

and tie-up windows is sure to bring a generous response in patronage. 

• There’s plenty of bankroll “Whoopee” in “Kid Millions” lobby acces¬ 

sories. 

Order Blank 

“KID MILLIONS” 
Send to: 

Manager_Theatre- 

Town  - State- 

POSTERS 
HOW MANY {Quantity Prices For Each Picture Only) 

AMOUNT 

1 Sheets @ 15e each (1 tf^ 

13e f'a'^h (51 100) 

(n) lie eaeh (nver 100) 

R Slippts (o^ 40p pflcli (1 to 1^) 

(o) .36r, each (11 to 25) 

(n) 83e each (26 to 50) _ _ _ - - 

(n). .30c each (51 to 100) _ _ _ 

6 Sheets (o) 7.5c each (1 to 10) - - - _ - 

(<f) 70c each (11 to 2-5) 

(a). 60c each (26 to 50)_ _ . - _ 

24 Sheets (n) 2.00 each (1 to 25)_ _ _ - - - . 

(o) 1.7,5 each (over 25)._ _ __ 

WINDOW CARDS 

(n) 7c each (1 to ,50) 

(?i) 6c each (,51 to 100) 

(o) .5c each (over 100). _ _ _ _- - 

INSERT CARDS 

(n), 2.5c each (1 to 25) ... .. __ .. _ _- — 

(n) 22c each (26 to .50)_ _ _ _ . 

@ 20c each (51 to 100)-.. —. . _ 

@ 18c each (over 100).. .. . _ 

HERALDS 

M fn) .1.3 00 per M (IM to .5M) _ 

M @ $2.75 per M (over 5M)_ 

M @ $2.50 per M (over lOM)_ ___ . . .. 

PHOTOS 

Set llxl4s @ 75c per set_ _ . - - — 
(8 in set—Colored) 

Set 22x28s @ 80c per set_ _ . _ 
(2 in set—Colored) 

Stills 8x10—10c each 

MISCELLANEOUS 

Slide (fl). 1.5c each _ _ _ _ _ 

Mats (n) .5c per Col.. . _ _ 

Cuts (o) 20c per Col. _ __ _ _ 

Press Roolfs Cratis _ ___ 

{These Prices Apply to U. S. Only) 

TOTAL 

Set of Eight 11 x 14 COLOR PHOTOS 

Exhibitors duly licensed to exhibit “Kid Millions” are authorized to use the advertising materials 
and ideas contained in this book solely for the purpose of exploiting “Kid Millions” and for no other 
purpose. The use of such advertising material and ideas by all other persons is prohibited and any 
infringement of this registered copyright will be prosecuted under the law. 

Copyright MCMXXXIV by United Artists Corporation, New York, N. Y. 

Printed in U. S. A. 

Illlllll'llllllillllllllllllllllllllllllllllllllllllllllllllll 



Congratulations — EXHIBITORS! 

You theatre men told us what 

you wanted in layout and copy 

and credits for these ads . . . 

HERE THEY ARE! We’re proud 

of your ideas! We’re proud of 

the way in which the affiliated 

copy writers and artists have 

consummated their jobs! And 

we’re sure you’ll be proud of 

these ads and the results they 

will achieve! 

tar the BEST AD CAMPAIGN in years! 



O KAY, TOOTS / H ERE'S Sc£c£Le, -IN 

GIRL-CROWDED MUSICAL FUN . . . / 

dldZi, 
vantor 

in SAMUEL GOLDWYN’S production of 

KID MILLIONS 

I. i 

ANN SOTHERN 
ETHEL MERMAN 
BLOCK and SULLY 

and the 

GOLDWYN GIRLS 

Released thru UNITED ARTISTS 

An earful of music ... an 

eyeful of charm! From a 

Cantor to a fun gallop . . . 

as Eddie bounces from 

Brooklyn Bridge to Egypt’s 

Mummies . . . Mommies ... 

and Millions! 

SEE.. . The Dance of the 

Mirror Pool in the Harem 

of the Sheik! 5ee...the 

All-Technicolor Ice Cream 

Fantasy/ 5ee...Eddie 

dressed like Ghandi! 

Four-Column Ad No. 26—Mat .20; Cut .80 

HEAR... Ethel Merman’s 

“An Earful of Love”! Hear 

. . . Eddie Cantor’s “Okay, 

Toots!” and “When My 

Ship Comes In!” Hear 

.. .“Mandy”... and “Your 

Head On My Shoulder!” 



Four-Column Ad No. 27—Mat .20; Cut .40 



Open wide...and laugh / 
SAYtt^/pOR ^Wi^0^dlw^ GIRLS 
Aye! Aye! The ”eyes” have it... as we swing 

from a Cantor... to a fun gallop! With Ear-Filling 

Music And An Eyeful of Girls . . . Girls! Girls! 

o' 

Four-Column Ad I\o. 28—Mat .20; Cut .81 

COPY LINES 
The pyramids LAUGH! The laughs PYRAMID! 

As Cantor and the gorgeous Goldwyn Girls go 

treasure-hunting on the hot sands of the Sahara 

—and get hotter and hotter on the quest for 

melody, madness and mirth! 

Cantor on a camel! And the camel of a canter! 

To the land of palms and pyramids in a mad 

gallop of hilarity, melody and beauty that makes 

even the Sphinx guffaw! And the most dazzling 

Technicolor fantasy ever presented! 

The Brooklyn BARGE KID . . . BARGING in 

on MILUONS ... as MILUONS BARGE in on 

the biggest laughs of their careers! With an all- 

star supporting cast and a thousand dazzling 

Goldwyn beauties to swell your treasure-chest of 

fun, tunes and thrills! 

Cantor goes high, wide and Gandhi ... as the 

fate of a nation hangs by a safety pin . . . stooge 

for a sheik one mini|te . . . indigestion for a camel 

the next . . . surprise upon surprise . . . laughter 

in a swirl of desert beauty . . . better than his best! 

Cantor is pop-eyed . . . and so will MILLIONS 

more be pop-eyed, as a KID from the Brooklyn 

barges claims treasure in the land of King-Tut 

. . . takes desert tribesmen for the wildest ride of 

their lives . . . and you, all of you, for the laugh 

of ten lifetimes! 

Laugh ^til your sides split! Hum hit tunes ^til 

your head whirls! Gasp ’til your eyes burst . . . 

at the swellest Cantor picture ever made! Songs, 

girls, comedy, color ... in the picture that starts 

out like a MILLION . . . and gets better from 

there on! 



winq MU2etnuiMc 
fwiNG HIGH.GRAND FUN/ 

Pin back your ears and shout 

hallelujah for the most cheer¬ 

ful eyeful and earful since 

the glories of “Whoopee!” 

n SAMUEL GOLDWYN’S production of 

ANN SOTHERN 
ETHEL MERMAN 
BLOCK & SULLY 

and the 

GOIDWYN GIRLS 
Released thru UNITED ARTISTS 

Three-Column Ad l\o. 30—Mat .15; Cut .60 

HEAR: 
’An Earful of Music’* 

’’Okay, Toots** 

’’Your Head on 
My Shoulders** 

’’When My Ship 
Comes In ’* 

Two-Column Ad No. 39—Cut 10; Mat .40 



cslO 'l^An 

dddll, 

antor,^ 
in SAMUEL GOLDWYN’S production of 

KID MILLIONS 
with 

ANN SOTHERN ETHEL MERMAN 
BLOCK and SULLY and the GOLDWYN GIRLS 

Released thro UNITED ARTISTS 

Eddie . . . Laughs . . . and the gorgeous 
Goldwyn Girls ... in the Big Boy of 
all musical shows! 

See the glorious all-Technicolor finale 
fantasy! Hear Ethel Merman’s “An 
Earful of Music!” See Block and Sully 
in their hilarious screen debut! 
Revel in the Dance of the Mirror 
Pool in the Harem of the Sheik! 

What 5ong5 / 

"Okay, Toots” 

“Your Head on 

My Shoulders” 

"When My 

Ship Comes In” 

"Mandy ” 

Three-Column Ad No. 31—Mat .15; Cut .60 



So poor that he lived on a Brooklyn barge ... 

then he found himself the owner of Egypt’s 

golden millions! That’s Eddie... in a glorious 

musical fun show . . , jammed with girls . . . 

crowded with laughs . . . packed with songs! 

ANN SOTHERN • ETHEL MERMAN 
BLOCK and SULLY 

and the GOLDWYN GIRLS 
Releojed thru UNITED ARTISTS 

Three-Column Ad No. 32—Mat .15; Cut .60 



LOOK • • • tOOK • • • LOOK • • • IT S 

SEE—The All Technicolor Ice Cream Fantasy 

Musical fun shows skip to 

a new peak ... as the screen 

turns uproarious with the 

grandest merriment since 

the glories of “Whoopee” 

Three-Column Ad iSlo. 33—Mat .15; Cut .60 



UNITED 
ARTISTS R I VO t I 

Four-Column Ad No. 29—Mat .20; Cut .80 

BROADWAY 
ai 49lh ST. 
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On this page and the four following 
pages are reproduced the ads that sold 
“Kid Millions” to a new three-year high 
at New York City’s Rivoli premier en¬ 
gagement. Make your own theatre the 
“crossroads of the world,” by including 
at least one or two of these ads in YOUR 
campaign. You can run a different one 
in each paper, as it was presented in 
New York. These five New York ad mats 
are not in the exchange set. Order from 

the Home Office. 
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EDDIE CANTOR 
IN THS SAMUeiCOlBWYN PROOUCTIOH 

KID MIJLLIONS 
ANN SOTHERN 
ETHEL MERMAN 
BLOCKond SULLY 

AND THE 

GOLDWYN GIRLS 

SENSATIONAL 

IN SONG AND 

LAUGHTER! 

STUPENDOUS 

IN BEAUTY 

ANDTHRILLING 

SPECTACLE! 

R I V O L I tif St 

Three-Column Ad l\o. 34—Mat .15; Cut .60 
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EDDIE CAMTOR 
in SAMUEL GOLDWYN'S production of 

KID MfUIOHrS 
with ANN SOTHERN • ETHEL MERMAN 
BLOCK & SULLY GOLDWYN GIRLS 
Released thru UNITED ARTISTS 

Two-Column Ad No. 42—Mat .10; Cut .40 

One-Col. Ad No. 52-Mat .05; Cut .20 

EDDIE 

..> SAMUEL GOLDWYN’S production of 

KID MILUONS 
One-Col. Ail No. 53-Mat .05; Cut .20 

Teaser Copy which can be 

used in little advance ads 

to whet interest in the com¬ 

ing of the picture. 

Hold your horses . . . the camels are coming . . . and guess 

who’s aboard—watch this page tomorrow! 

Want to go on a pleasure trip ... to Egypt? All for forty 

cents! Watch this page tomorrow! 

What’s funny enough to make the Sphinx laugh? We’ll tell 

you ... on this page tomorrow! 

Come on and take a trip . . . with two hundred of the world’s 

most beautiful girls ... It starts Saturday . . . watch this 

page tomorrow! 

Stooge for a sheik today . . . indigestion for a camel tomorrow 

. . . it’s a shriek . . . and we’ll tell you what it is on this 

page tomorrow! 

in SAMUEL GOLDWYN’S production of 

KIDMIUlom 
Releosed thfoUNlFEO ARTISTS 

One-Col. Ad No. 54-Mat .05; Cut .20 



V( Jf ^ 

SEE! 
The All 
Technicolor 
Ice Cream 

The Gorgeous 
Goldwyn 

Girls 

The Mandy 
Minstrel Show : 

'CANTORS 
' in SAMUEL GOLDWYN S production of pi "Your Head 

|; on My 
Shoulders' 

Uuuo*' 
ANN SOTHERN • ETHEL MERMAnI 

BLOCK & SULLY and the GOLDWYN GIRLS i 
Released thru UNITED ARTISTS 

Two-Column Ad l\o. 46—Mat .10; Cut .40 
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CAN10R 
* ‘AMUEL GOLDWYN'S production of 

KID 
miuionr 

ANN SOTHERN 
ETHEL MERMAN 
• BLOCK and SULLY • 
and the GOLDWYN GIRLS 

UNITED ARTISTS 

RIVOLI 
B’WAY at 49th STREET 

Two-Column Ad No. 48—Mat .10; Cut .40 

REVIEW iilfi 

Two-Column Ad No. 50—Mat .10; Cut .40 

1UD . 

MUIIOM^ 
ANN SOTHERN * ETHEL MERMAN 
BLOCK & SULLY and the GOLDWYN GIRLS 
Released thru UNITED ARTISTS 

RIVOLI 
Two-Column Ad No. 49—Mat .10; Cut .40 

For a flash after opening, for the holdover run— 

and there’ll be holdovers—you’ll want to quote the 

RAVE-views of the critics. These ads were especially 

designed for that purpose . . . ample room for copy. 



ERALD 

With an invitation to “look—look—LOOK” 

backed up by coaxing eyes for the cover, 

and a smash layout proving the picture’s 

bigness on the inside, the herald on “Kid 

Millions” is sure to circulate millions! See 

that it works for you in a quantity befitting 

the grosses that you expect on this one. In 

connection with tie-ups and ballyhoo men¬ 

tioned in the exploitation section, you can 

figure out a hundred ways to utilize that 

whole blank imprint back. 

HERALDS are ^3 the THOUSAND 

H 

TRAILER 

As effective an advance seat salesman 

as the picture is entertaining . . . 

nuf sed! 

Write or wire 

NATIONAL SCREEN 
SERVICE 

630 Ninth Avenue_New York City 

1307 South Wahash Avenue_Chicago 

1922 South Vermont Street_Los Angeles 

300^ South Harwood Street_Dallas 

Annonncement Slide 

Grand FUN..Beautiful GIRLS..Dazzling SCENES 

in EDDIE CANTOR’S New Hit “KID MILLIONS ’ 
Pardon my 
(Ann)Sothei 
accent/ 

It’s Eddie! Going 
harem-scarem in 
the harem! 

Eddie gets a heart 
Merman for Ethel! 

Eddie goes Ghandi and 
everything’s dandy! 

The gorgeous Goldwyn 
Girls in a scene from 
the all-TechnicoIor’ 
ice-cream fantasy!' 

Is Eddie’s face black! 
As he goes - to - town 
with "Mandy” . . . 
Irving Berlin’s melody 
masterpiece ! 

EDDIE CANTOR in Samuel Goldwyn. 

production o/ “KID MILLIONS 
Just a big dame hunter! with ANN SOTHERN • ETHEL MERMAN 
Out for bigger and bedouins! BLOCK and SULLY • THE GOLDWYN GIRLS 

Printed inU.S.A. K i I e a s t d thru UNITED ARTISTS 
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American Citizen Rescued from Egyptian Tombs 

WEATHER: 
Showers of 
Happiness 

Free Copy 

Puramii^^ctoriai 
Published Frequently'in the Interests of Fun, Thrills and Girls by United Artists Corp., 1934 

A Samuel 
GOLDWYN 
Production 

Just Out 

$77,000,000 REO^ERED 
_   _—-Story Inside 

k'^i 

m 

. , ' - - mi ^• 

STONED BY OWN 
BRETHREN IN NEW 
YORK, young Eddie Wil¬ 
son finds precious stones 
in Egypt worth millions. 

SNAKE-EYES TOSSED BY 
HEIR as castle of pipe dreams 
crumbles following first fling at 
water pipe. Mummy is word, 
Cantor tells curious reporters. 

SACRED OLD PYRAMID 

REGION IN UPROAR AS 

"KID MILLIONS" OF EAST 

RIVER BARGE TAKES TERRI¬ 

FYING DESERT TRIBESMEN 

FOR RIDE! 

Venerable parchment at left, seized 
with treasure in tombs, believed by 
experts to be world’s first tab news¬ 
paper. 

Congress to Spend Millions for Ice Cream Project 



Page Two PYRAMID PICTORIAL A Samuel Goldwyn Feature 

CANTOR IN ECYPT-CIRLS IN PROFUSIO 
C-A-N-T-O-R, six vital 
letters being added to 
alphabet soup for 
camels. New vitamin 
discovered. 

CANTOR IN STRAIT-JACKl 
stitches as treasure-seeking 
mummies in King-Tut hide- 
sands. 

HAREM HUNDREDS 
IN SECLUSION, put 
in shade by dazzling 
brilliance of flock of 
Goldwyn Girls who fol¬ 
low Cantor to camel- 
land. 

FIFTH ANNUAL CANTOR MUSICAL COMEDY REACHES RIOT 
STAGE, with smash story, uproarious comedy, Goldwyn Girls, hit 
songs, Ann Sothern, Ethel Merman, Block and Sully—pyramids laugh 
and laughs pyramid! 

SOLEMN TRIBAL OATH HAS BEEN 
TAKEN, and fierce sheik leaders sus¬ 
pect Cantor. Goldw3m star pleads 
habeas corpus to keep from becoming 
corpse. 

‘‘SOME DUNCE, I’LL 
SAY,” wails Eve Sully, who 
learns that Cantor has 
taken camel for a lift, and 
not for ride to minister. FAMOUS COMED 

over attention paid 
Milk of human kind 
while stock of dai 
soars point on New 

Cantor on Camel and Camel on a Canter ti 
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N-WORLD IN JOYOUS PANDEMONIUM! 
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ET, millions more in 
f Yankees displace 
■out under burning 

HAN BLACK—AND BLUE 
sacred cows by winsome maids, 
[ness sour note to Cantor here, 
ry products and dairy maids 
York exchange. 

LOLLY - POP STARTS 
SHOTGUN WEDDING 
as “pop” and Jesse Block 
witness Eve Sully sub¬ 
mitting to Cantor allure 
—look at him! 

BIG-WIG TURBANS of new 
type conceal wheels of thought 
expected to grind out power 
enough to shame brain-trust. 

WHEELS START GRINDING OUT 
MOUNTAIN SIZE ICE-CREAM SODA, 
as Cantor prevails on Congress to give 
under-privileged kiddies new deal at 
giant fountains. 

o Year's Biggest Musical Comedy Success! 



Page Four PYRAMID PICTORIAL 

"KID MILLIONS" NEICH-BOB ON 
WHITE STEED 

STEALS SHEIK’S 
STUFF, also his riding 
habit, to put a leg up on 
the wildest ride of 
career. 

OKAY, TOOTS, TOOTS 
CANTOR, when Ethel 
Merman gives gate, go¬ 
ing out, to onetime sweet¬ 
heart. 

MY-HOT-ME GANDHI GOES ON 
FAST trip to locate porkchop he 
promised to eat years ago, believed 
hidden by Cantor in brazened loins 
of mummy. 

MILK-MAID FUN on tap in Pharaoh’s grill room, with gor¬ 
geous Goldwyn girls skimming off plenty of glory. All cream 
for peaches as most beautiful ladies of movie hub draw pay 
while rubbing shoulders with comic in dairy fairyland. 

FAIR SONG-PLUGGER PLUGS 
“PLUG” OF WATERFRONT 
for a romantic bulls-eye, and 
the eyes have it. 

Camel Soup Concern Faces Ruin! 
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STONED BY OWN 
BRETHREN IN NEW 
YORK, young Eddie Wil¬ 
son finds precious stones 
in Egypt worth millions. 

SNAKE-EYES TOSSED BY 
HEIR as castle of pipe dreams 
crumbles following first fling at 
water pipe. Mummy is word, 
Cantor tells curious reporters. 

SACRED OLD PYRAMID 
REGION IN UPROAR AS 
"KID MILLIONS" OF EAST 
RIVER BARGE TAKES TERRI¬ 
FYING DESERT TRIBESMEN 
FOR RIDE! 

Venerable parchment at left, seized 
with treasure in tombs, believed by 
experts to be world’s first tab news¬ 
paper. 

Congress to Spend Millions for Ice Cream Project 
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